Twitter




Learning Objectives

A Understand the business value of using Twitter for marketing
A Know how to create and optimize a Twitter profile
A Understand the components of a Tweet

A lmplement a Twitter content strategy




Introduction
to Twitter

Twitter is a social microblogging platform where users share short
messages called tweets in 280 characters or fewer.

Twitter is a place for people connect with their passions, share their
opinions, and find out whaghtiiav happen

Twitter users have the ability to broadcast messages to their followers
as well as to interact with businesses and other Twitter users
directly

Twitter started in 2006 when Jack Dorsey wanted to create an SMS -
(short messaging service) based communications platform similar to
texting.
9 The idea was that groups of friends could keep tabs on what one
another were doing through 140 -character status updates.

On March 21, 2006, Jack sent the first tweet on the platform,
reading "just setting up my twttr ," which was the name of the
platform at the time.

By 2012, six years after its founding, the social networking site
grew to over 185 million users.

Today the platform attracts over 326 million monthly users who
send over 6,000 tweets per secondfi more than half a billion per
day




Introduction to Twitter

While Twitter started as a place for friends to interact with each other, today, users from
around the world turn to the social networking site for everyday news, sports, and
politics

It has become a platform for brands to reach customers , celebrities to stay in contact

with their fans, politicians to share political opinions, and journalists and media companies
to report breaking news.

Katy Perry tops the list with the most

followers on Twitter, with over 108 million
followers; next is Justin Bieber with over 105
million followers, and Barack Obama with over
99 million followers

Who do you follow on Twitter?



https://help.twitter.com/

Who has the most followers on Twitter?

# Name (Screen Name) Location URL Followers Following Updates

1 E + KATY PERRY @katyperry 108,374,291 203 8838
L

2. 5 Justin Bieber @justinbieber 105,228,242 316,718 30,633
')

3 Barack Obama @EBarackObama Washington, DC 99,527,861 625,164 15.493

4. Rihanna @rihanna ANTI 86.100,883 1,126 10.064

5. % Taylor Swift @taylorswift12 85789270 0 83

6. Lady Gaga @ladyoaga 76.977.239 128.013 8,691

7 R Ellen California 76.820,224 35,033 16.026
= DeGeneres @TheEllenShow

8. u YouTube @YouTube San Bruno. CA 71.095 565 1.035 21.724

9. L3 Cristiano Ronaldo @cristiano  Madrid 69.324.818 95 3113

10. Justin Timberlake @jtmberlake Memphis. TN 65083222 260 3.810




TWI t ter by the Twitter usage among key demographics
Numbers .

..'. ..'. 18-29 40%
24% ? 23% ? 30-49 27%
Female Male Saiza 19%
65+ 8%
Twitter is used mostly by younger generations with oo
32% of 13-17 year-olds and 40% of 18-29 year-olds
active on the platform \
Gender demographics are nearly evenly split, with 0 5 % \ %
24% of internet users who are female and 23% of 23...,/0 g.,3b.o 1Zr..o
internet users who are male using the platform
79% of Twitter users are located outside of the United Income Education
States.
20% 21% 26% 32%
High school degree or less 18%
32% of Twitter users have graduated from college, I 26%
with 25% having some college experience ——
College+ 32%

s Il

$30K-$49,999 "”

$30K-$74,999 l I I ' |
$75K +

& sproutsocial hitpu/www.pewinternet.org/2018/03/01social-media-use-in-2018/




Twitter is a very powerful tool for businesses looking
to leverage the social media platform for marketing.

In fact, Twitter users are three times more likely

than Facebook users to follow a brand. M arketl n g
with

In addition, 69% of Twitter survey respondents have "
purchased from a brand after following it on Twitter, TWItter

and 79% of those followers retweeted content
from that brand.

Twitter users are open to interacting with businesses,
as many use the platform to search for deals,
customer service, product reviews and purchase
ideas.




Twitter allows Businesses to:

Increase brand awareness

Twitter allows businesses to
regularly communicate with
followers and gain new followers,
increasing brand awareness.

Di scover whatds happe

Twitter allows companies to listen
@ and contribute to conversations

happening about their brands,
within their industries,
communities and around the world.

Provide customer service : Eighty -five Connect with customers, brand
percent of Twitter users state tzhddatesafidinBuencers
important for businesses to provide Twitter allows brands to discover
customer service on Twitter to develop and interact with potential
relationships.  Twitter users utilize the customers, brand advocates and
platform to talk about products, ask product influencers. Businesses can use
or service questions to companies, as well as Twitter to engage in conversations
to share positive or negative experiences they to build valuable connections with
have had with brands.. target audiences.




How does Twitter Work?

AIndividuals have accounts on Twitter (OProfilesd on
fCompanies have acceagesbsoonFawebobek) (o

Al f an i1 ndividual follows your account
Facebook), then when that company tweets it will show up in the
news feedof that individual (technically their Twitter timeline )

A Individuals can
M Likeatweet 00l It ked on Facebook
f Respondtoatweet 0 comment 6 on Facebook
1 Re-tweet to their followers & reshare on Facebook

A The structure of Twitter is similar to that of Facebook; the big
differences are that Twitter is shorter, faster, and noisier




What 0s un
about Twitter?

A Twitter is the most open of all social
media

91 Anyone can set up a Twitter account
in minutes and start tweeting

9 Anyone can listen in to anyone on

1z Qs

Share Tweet d . . .
Twitter: there's no required friending
Harold @ angss or connecting (like FB or Instagram)
, 1 Anyone can message anyone via
Cleve, Holli . . ~
Vi Direct Message Twitter: 1itds compl e
Blec.ca @CleverWordplayr . .
A Twitter is fast -passed and used to
See more options share news (about everything)
and/or to share gossip (about pop
Add Tweet to Bookmarks culture and po““cs)

1 24/7 news cycle

Share Tweet via...

Cancel




Signing up for
Twitter

https://help.twitter.com/en/using
twitter/create -twitter -account#



https://help.twitter.com/en/using-twitter/create-twitter-account

marilyn@thegoodmans.com sesasanan ( Login |

L 4

Q Follow your interests. See what's happening in
the world right now

00 Hear what people are talking about.
Join Twitter today.

( Log in )

o Join the conversation.

https://help.twitter.com/en/using -twitter/create  -twitter -account#



https://help.twitter.com/en/using-twitter/create-twitter-account

Let 0s Create an ACcC

A Shorter names are better Recyclothes120

@recyclothes180 What? No Tweets yet?
Y Your username counts as part of 0 Snskapckt e
280 characters —
A Profile Photo
1 Same as Facebook. 400x400 = o e o
pixels — Croton )

A BIO e SFist @ 5Fist
#TheLionKin
ckets

T 160 characters to explain your oo
brand, products/services

7 Include URL to company website

Find people you know
M your contacts fram Gmai

A Header Image

WESPUSA

T 1500x1500 pixels to run as a

banner across account page




 Moments [} Notifications  [=] Messages " ] 2 ’ | Twoet J
©
N‘tﬂ%

» Recyclothes180 N
- New soccer uniforms for the US Women's Soccer Team. Hope they are recycled:
Recyclothes180

Tweets

Sneak a peek at the new
Twitter

Add your birthday

Lot Twittor celet ou, You

control of v

Month v Day ¥ Who to follow
Year ¥ J55.  City of SanFrancisco @
Follow
—_—
= o TechCrunch &
o 2 » T L
Racyclotha] 80, "= Marc Andreessen @

Trends for you Just set up my Twitter account to demonstrate to my Social Media Marketing ‘”r =
TheLionKing @ class how easy it is to do... Happy Tweeting 5 flow

Get your tickets today

- Find people you ki Edit profile
ind people you know
Ng Find people you kn
NESPUSA
Who to follow Trends for you
Recyclothes180 Sk y
. o Recyclothes180 ESPUSA
MondayMotivatior A et up my Twitter account to demonstrate to my Social Media Marketing
fver Creating and designing today's fashion itis to do.. 9
CancelStudentDebt Fcedaypctiy
e v
Rapinoe s
o Fll m Naeher
premsacy Taylor Swift @ Donald J. Trump &
Support the Equality Act 45th President of the United States of SSAESS
Americ AvES
oyWithl Platinum




Creating a Business Twitter Profile

A A strategically crafted Twitter
profile can help brands gain
more followers by improving
how they appear in search
results and making it easier
for customers to interact with
brands.

A There are six components of a
Twitter Profile:

@

TWEETS FOLLOWING FOLLOWERS LIKES
38 156 1,624 63

Tweets Tweets & replies  Photos & videos

o Username
Eusarname Pinned Tweet
You have 180 characters to let
people know what makes your

business special, and why they
should follow you.

¥ Your location

& www.yourwebsite.com l'l
E 3 5 Photos and videos w




Building a Twitter Profile

1. Username - A Twitter username can
contain up to 15 characters and should o
resemble the name of the brand or
business so that people can easily find

-

2. Profile Picture - Just like on Facebook Ll
and Instagram, businesses should select O @ B
a profile photo that visually represents s
the brand, such as a company logo. To eI n
maintain consistency, it is best to use the 9... -
same profile picture across all social T
media accounts . The recommended

Image size for profile pictures on Twitter
IS 400x400 pixels.




“jetBlue

JetBlue Airways @
@JetBlue

Hi, nice to tweet you! Fly with us to 101
destinations and experience our award-
winning service. For concerns that require
a response, call or email.

© 1-800-JETBLUE

& jetblue.com

Whole Foods Market @
@WholeFoods

We're the place to discover new flavors,
new favorites and new ideas, whatever
those might be. Tag your food obsession
of the moment with #MakesMeWhole.

©®© Austin, TX
(§) bit.ly




Cover Photo - Your cover photo takes up a lot
of real estate on your profile and is a great place
to showcase your brand by featuring products,
services, or even highlighting your latest
campaign or promotion.

1 The recommended size for a Twitter cover photo is
1500x500 pixels.

1 Make sure that the cover photo is optimized for mobile
and that any text is visible on a mobile device.




Tweets Following Followers Likes Lists

8,646 1,393 194K 16.8K 1




Rediscover | Grand

the 0”@

Tweets Following Followers Likes Lists Moments

418K 14.5K 3.56M 3,525 8 1 _ & )




5. Pinned Tweet - Just like a pinned post on
Facebook, Twitter provides its users with
the ability to pin important tweets to the

. . (4)
top of their profile pages so that when users
scroll down the tweet remains at the top of
the page, like the example below from ' |
Coca-Cola shows. e e o e
1 Brands should use this feature to pin important o=z %=

' ' S— n
events, an_nouncements, promc_)tlons, speC|aI_ @-.. J.
offers or discounts, contests, giveaways, or high - O

performing posts.




Pinned Tweet

Coca-Cola® @CocaCola - Feb 4 v

There's a Coke for him and her a
different, we're better as a "we."

nd them and he and she. And though we all are

P.S. Every L gets a special reply from us! #EnjoyYours

P 239M views

TE THE FEELING

1:00/1:00 d) 7



https://twitter.com/i/status/1139895410590396416
https://twitter.com/i/status/1139895410590396416

6. Gallery - The gallery section of
your profile showcases your
most recently tweeted videos
and photos and boosts the
visual | mpact of
profile. Make sure that your
media gallery is fully populated
with visually appealing photos.

1 Post a minimum of six photos or
videos that are relevant to your
business.

38 154 1634 &3

Twosts Twoeels & replas  Photos & wileos

0.°

AR




~y 2,786 Photos and videos

Under Armour @
@UnderArmour

#WEWILL

@ Baltimore, MD
(5) underarmour.com

Joined March 2009

m—




A Businesses using Twitter to
Interact with customers should

Direct Messages Receive Direct Messages from anyone

If selected, you will be able to receive messages from any Twitter user even if CheCk thelr Settl ngS to make SU re
e that their profiles are public.
Photo tagging @ Allow anyone to tag you in photos
O Only allow people you follow to tag you in photos A They Shou Id aISO a”OW CUStomerS
O Do not allow anyone to tag you in photos tO dII‘eCt message them . (U ndel’
privacy and settings, check

Discoverability Let others find you by your email address

[ Let others find you by your phone number oOReceive Direct Me
anyoneo). Business
make sure that users can tag them
In photos and find their accounts
by email address or phone number.




For increased visibility, authenticity, and the ability to easily gain

more followers, brands can apply to have their accounts verified so

that customers will know which accounts they can trust to follow. A
veri fied account has a blue over.
name, as seen in the Charmin example below. The badge appears
next to the name on an accountds

name in search results.

Accounts that are determined to be accounts of public interest can be
verified. Typically, this includes accounts from businesses, brands,
musicians, actors, celebrities, government, politicians, media,

athletes, sports organizations, and other key interest areas. To get
veri fied, complete ocndg suabmit Twi

Charmin @
@Charmin

Enjo!

fi ed

prof

tter


https://verification.twitter.com/welcome

- Twitter Marketing & @TwitterMktg - Apr 30 v
Formula 1 is the biggest motorsport competition in the world, and it’s coming to

Twitter. @F1 is launching a global, exclusive post-Grand-Prix show, broadcasting
LIVE on site during the most iconic races of the season. #NewkFronts

QO 1 1 11 O 36 &

Components of a Tweet




1 Twe et @ McDonald's Pakistan @ @McDonaldsPK - 10h v
- We would like to confess that #280characters are just not enough to tell our
followers how much we
LOVEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

% o @
A A tweet is an update posted on eeeE them @@ 9 @

Twitter. As with messaging on Love,
other social media platforms, McDonald's
tweets may contain text, a photo,
GIF or video, as well as a call -to-
action link.

A'ln 2017, Twitter doubled the
character limit for tweets from
140 to 280. Many brands
welcomed the change and
capitalized on the trending
#280characters by composing
clever tweets to show off their
humor with jokes. A few
examples can be seen below. Q 3 m s Q 21 &




Brands engage with Twitter 280 Characters

e NASA Goddard @ @NASAGoddard - 19h
L Nat Geo WILD & Y
- L @natgeowild
Thanks @Twitter, we can (6 ; @. T m \%‘l -7 . ,-E-\ -
always use more space % %5% J‘"“'ht 3‘=ﬁ u -.- ﬁ
. . . L X ]
T ® e in" 7 ] e S D & ]
P o3 wo XaROBON WY
ﬁEEﬂcl;aracters ’! u 1': [ ‘-O '%ﬂ ‘*‘H'“tw -‘-‘
i ‘U #280characters
Q) 740 1 78K O 118k

https://www.lettercount.com/



https://www.lettercount.com/

Manchester United @ @ManUtd - Nov 8 v
With the introduction of #280characters, we are delighted to announce

#DaveSaves will be extended to #DavidSaves.

B

IMLB.com B

2000
2000
1909
1883
1986
1878
1877
1862
1861
1858
1856
1853
1852
1851
1850
1849
1847
1843
1841
1830
1838
1837
1836
1832

1828
1027 QO 551 T1 56K ) 18k M

1923

Wow. We've never been able to do that before! Thanks,
@twitter.




280

Character L1 mi t

The character limit now enables brands to deliver messages in more
impactful ways and to experiment with creative tweet structures.

Despite the change, however, shorter posts still tend to perform better on
Twitter.

A study of engagement rates for the top 100 brands on Twitter show that
tweets between 71 -100 characters receive the most retweets , and
that tweets of less than 100 characters receive 17% higher engagement
rates




551

454

354

25

15

RETWEETS BY LENGTH OF TWEET

—’ v * ———
Tiny{0-40) Small(41-70) Medium(71-100) Large{101+4)

NUMBER OF CHARACTERS IN TWEET VTR/\EK

Retweets Per Tweet

Retweets

by
Length
of Tweet




Olympics @ @Olympics - Feb 14
Photo 090 ympics ympi v

It's #gold " for #GER™ with Aljona Savchenko and Bruno Massot in Pairs
#FigureSkating ™! & & & #Silver 1 goes to Cong Han and Wenjing Sui from
A Just like Facebook, Twitter has two #CHNEE and #bronze " to Meagan Duhamel and Eric Radford #CAN I*1.

options for images. You can attach up to Congratulations! #PyeongChang2018#. #Olympics®.&
four photos to a single tweet or a single
Image can be embedded into the pasted
URL. It has been demonstrated that
tweets with images receive 18% more
clicks, 89% more favorites, and 150%
more retweets than tweets without
(Cooper).

A When sharing photos of people, Twitter
allows users to tag up to 10 people per
iImage (see the example from
the Olympics, which tags the
participating athletes in many photos).
By tagging others in photos, you have a
higher chance that the tagged
individuals will retweet the image to
their followers, increasing overall reach
and engagement. Like for other social
media platforms, make sure to post
visually appealing, high -quality images
on Twitter.

Team Deutschland, Team Canada and PyeongChang 2018



https://twitter.com/Olympics

Video el o -

A When posting videos on Twitter, users have the Due to popular demand, we're pleased to
option of uploading videos from a desktop or announce the latest addition to co-op
mobile or to use the native video function built . . . . |
inside the mobile app to record and posta 140- experiences—active trips just for your pets!

second video

A When using videos for Twitter, it is best to
upload videos directly to the platform rather
than linking to a third -party video site like
YouTube.

A Videos uploaded natively will automatically play n E l

i n the userds timeline, I N PET VENTURES

engagement with your tweet. In fact, videos on
Twitter drive 2.5 times more replies, 2.8 times
more retweets, and 1.9 times more likes when
embedded directly into the platform (Dawley). os6/0:46  (]) 7

A Today, companies are using videos on Twitter to 6:00 AM -1 Apr 2013
share branded content such as products and _
. . . i s ° A
services, to provide customer service, to capture 241 Renveers 1188 lke: PP HPL DNPO
and share events, and to tell customer stories.
One company that experiments with all types of
video content on Twitter is General Electric.



https://twitter.com/REI/status/1112701143765970948
https://twitter.com/REI/status/1112701143765970948

Periscope 0 another video option

sy

- Dove Canada
@DoveCanada

Watch @MeghanMarkle talk about an inspiring
teacher now on #Periscope. #InspireConfidence
bit.ly/1jbZw8k

7:20 PM - Oct 6, 2015

135 49 people are talking about this

A Another video option available to Twitter
users is Periscope, a live streaming app owned
by Twitter.

AWhen creating a tweet for Periscope, click on
the Live icon to stream live video to your
followers.

A Once the stream is over, the recording will be
available for anyone to watch.

A Dove is using Periscope on Twitter to go live
at events, to provide customer service, for
Q&A sessions, or to provide behind the scenes




GlFs

A Twitter is a very popular for platform for GIFS and has even
Integrated a GIF library directly into the platform. Users can click
the camera button to upload their own GIFs or click the GIF icon to
search and select a GIF from the Unlike photos, you can send only
one GIF per Tweet.

A Over, 100 million GIFs are shared each year on Twitter. Since GlFs
stand out easily and automatically play in the timeline, they are easy
to digest; they can evoke emotion and reactions; they are a great way
to show a brandds sense of humor or cr

more attention over images.

AMajor League Baseball has created a Twitter account specifically to
showcase baseball through GIFs. The account features over 11,000
GIFS that engage with followers in a fun and interactive way.



https://twitter.com/MLBGIFs

#National Popcorn Day

MLB GIFS @ € Sition ) g
@MLBGIFs R N

#NationalPopcornDay



https://twitter.com/MLBGIFs/status/954398426451664896

#National Rubber Ducky Day

MLB GIFS @ p—————gy
@MLBGIFs Follow : ) v

#NationalRubberDuckyDay &



https://twitter.com/MLBGIFs/status/952375442769612801

Twitter Marketing & @TwitterMktg - Apr 30 v
Formula 1 is the biggest motorsport competition in the world, and it’s coming to

Twitter. @F1 is launching a global, exclusive post-Grand-Prix show, broadcasting
LIVE on site during the most iconic races of the season. #NewkFronts

Q 1 1 11 O 36 &

2. Reply




Ang @AustinAngela - Feb 13 ~
@wWendys getting smoky and bacony and mushroomy with my baked potato. |

love all these things. Thank you! W‘P.

5. o o & 2. Reply

A Twitter users have the ability to

Replying to @AustinAngela reply directly to a tweet with a
We're glad you like it. What location do you comment of their
visit? We'll tell them to keep those potatoes way for brands to show that they
coming. are listening and engaged in topics

by creating custom replies and
comments on their posts.

AWe n d provides great customer

o Twitter Marketing @ @TwitterlMktg - Apr 30 v service on Twitter, replying to any
Formula 1 is the biggest motorsport competition in the world, and it’s coming to
Twitter. @F1 is launching a global, exclusive post-Grand-Prix show, broadcasting an d al I C u Sto m e r CO m m e ntS an d

LIVE on site during the most iconic races of the season. #NewFronts

QE (AT Q 36 &

Inquiries.



https://twitter.com/Wendys

You are not in control of the

conversati one

Note that you’re not in control of the conversation! Twitter 1s open meaning fans,
friends, haters, hecklers, and just plain crazies can chime in on any tweet. This is
something President Trump might need to learn, as click into any tweet by the
President, and you’ll see a firestorm of content — much of it negative. For example,
President Trump tweeted:

Donald J. Trump @ @realDonaldTrump - 7h v
Our Steel Industry is the talk of the World. It has been given new life, and is
thriving. Billions of Dollars is being spent on new plants all around the country!

Q 15K 1 12 QO ax (i

And, as you can see, there are 15,000 replies. Among them: el i G i T

Replying to @realDonaldTrump
The steel industry is not a primary driver of the econony - neither is coal. You
might want to update your world view from 1898.

QO 16 T 28 Q 419 ()

Shelby Kent-Stewart ™ @ShelbyKStewart - 1h
His list of diversions and deflections is alphabetical. Today he's on S for steel.

Tomorrow he'll be pushing a renewed interest in cean Tobacco.

O 13 1 21 Q 308 8




3. Retweet




Wendy's @ @Wendys - Jan 9 v
.‘g 34 years of having the beef, and keeping it fresh.
MeTV & @MeTV

On this day in 1984, the legendary 'Where's the Beef? 3 R etwe et
commercial aired for the first time. n

Happy 34th Anniversary!

AA retweet shares s
©us Twus Ok O tweet with the people who follow
you. When you click the retweet
button, users have the option to
ORet weet, 6 which |
of the post, or to
which allows the user to add a

O Twitter Marketing @ @TwitterMktg - Apr 30 v comment to g ive th e Retweet
Formula 1 is the biggest motorsport competition in the world, and it’s coming to
Twitter. @F1 is launching a global, exclusive post-Grand-Prix show, broadcasting (0{0) ntext .
LIVE on site during the most iconic races of the season. #NewFronts
O1  Qen Ox O AWhen commenting on a retweet,
é the original tweet as well as the

comment will be seen, as in the
below post from We ndy 0 s



https://twitter.com/Wendys

4. A Like




4. A Like

A A like, signaled by the heart icon, is a way for
brands to positively acknowledge a tweet.

A Likes appear within a different section on your
profile, so it can be a useful tool to showcase posts
from other Twitter users that you would like your
customers to see, to share positive mentions of
the brand, or as a bookmarking tool to find tweets
again.

o Twitter Marketing & @TwitterMktg - Apr 30 v

Formula 1 is the biggest motorsport competition in the world, and it’s coming to
Twitter. @~ 1 is launching a global, exclusive post-Grand-Prix show, broadcasting
LIVE on site during the most iconic races of the season. #NewFronts

QO 1 1 OE:;B ]




o Twitter i~ keting @ @TwitterMktg - Apr 30 v

Formula 1,is the biggest motorsport competition in the world, and it's coming to
Twitter. @71 is launching a global, exclusive post-Grand-Prix show, broadcasting
LIVE on site during the most iconic races of the season. #NewFronts

5. Hashtags S

Just like for Facebook and Instagram, Twitter users can use add
hashtags to tweets to link all the content related to a given topic.
Tweets with hashtags receive two times more engagement than
tweets without.

Since there is a strict character limit on Twitter, brands should only
use one or two hashtags, as studies show that after two hashtags,
engagement rates drop by 17%

Tweets with at least one or more hashtags are 55% more likely to be
retweeted than tweets with no hashtags

Anyone can create a hashtag! Anyone can chime in on a hashtag. No one
controls a hashtag!



5. Hastags

A Popular or trending hashtags will appear .
under Twitterdos " Trendi ng Worldwide trends.cringe 0o n

the Twitter home page. #ToyotaHotPass'®

Your behind the scenes look at the
DAYTONA 500

A Twitter users have the ability to customize the Promoted by Toyota Racing
trending hashtags seen in the list by changing .
the location to anywhere in the worid or by #TheVoiceKids
selecting otailored tr end?220KTwees tr
hashtags that are tailored based on your Rochdale
location and the people you follow. Brands can 55 9K Tweets
use the trending topics section to stay relevant
by incorporating trending hashtags into their #DAYTONAS00®™
tweets or by sharing trending content. 51.5K Tweets

A https://hashtagify.me/hashtag/tbt



https://hashtagify.me/hashtag/tbt

Hastags can not
Include spaces

A #organicfood or #free

AGr eat vi deo oOowh

A https://www.youtube.com/watch?
=DX4l4K 2VmE

Yanna
-,

YANNA Gifts @yannagifts - Tm v
We love our and - gift sets for babies and mommas! They are the

perfect gift for new mom'’s and newborns!



https://www.youtube.com/watch?v=DX4l4K_2VmE

6. Mention

A A mention on Twitter is like tagging another
account in a post.

Under Armour @ @UnderArmour - Feb 5 v
Every time @lindseyvonn reached her breaking point, she became unbreakable.

Her comeback story is #UnlikeAny.

AYou can bring a tweet to
attention or tag him or her in a post by including
the @ symbol and the username.

A Businesses can use tagging to interact with users
by asking questions, thanking them, or by tagging
another brand or influencer in posts related to
their interests.

P 125K views 022/045 o}y 7 A Users can also Direct Message Tweets directly to
people on Twitter, which creates a private

Lindsey Vonn | Comeback Story message between two users.

Every time @lindseyvonn reached her breaking point, she became

unbreakable. Her comeback story is #UnlikeAny. A Under Armour uses Twitter mentions to tag many

of its endorsing athletes in posts, like the below
example with Olympic skier Lindsey Vonn .



https://twitter.com/UnderArmour
https://twitter.com/lindseyvonn

@peetscoffee

COFFEE"

Peet's Coffee (@peetscoffee) - Twitter
https:/twitter.com/peetscoffee W

Qs

@ Oumin ©
Shit Cottes ®
-

Our favorite time of day... and Master the art of refreshing The longest day of the year St
our most productive. cold brewing at home in 5 means...more time for more Pss—
#MondayMotivation simple steps (and the 5th coffee! Cheers
pic.twitter.com/8BwVHJY... step is just “enjoy”). Learn #FirstDayofSummer! {3

how: pic.twitter.com/OxN799y... >

bit.ly/PeetsPresentsCol...

pic.twitter.com/Id9MES;. ..
3 hours ago 1 day ago 3 days ago

= View nn Twittar




Understand the @ Sign or Handle

The @ sign designates a Twitter account, often called a “handle” on Twitter. When
included 1n a tweet, it does two things:

e It becomes clickable. Anyone who sees this tweet can click on the @handle and
go up to that account to view the account and possibly follow that person on
Twitter; and

e Itshows up in the news feed of that person and sends an email alert to him
or her that they have been mentioned. This is called a mention. A mention means
essentially that: someone has mentioned you (your Twitter account) 1n a Tweet.

Here’s a screenshot:

Raw Halo @RawHaloUK - Sep 13 v
It's so we're celebrating with a truly delicious .
Simply RT and follow and to be in with a chance of

winning a bundle of chocolate. 1 x winner to be announced 30/09/18.

@sign
or
Handle




Twitter Marketing: Common Uses

Here are common uses for Twitter and example accounts:

o Celebrities. Examples are Katy Perry (https://twitter.com/katyperry) ,
Justin Bieber (https://twitter.com/justinbieber), Ellen Degeneres
(https:/ /twitter.com/TheEllenShow).

o Marketing Goals: stay top of mind, get social shares, use Twitter to
cross-promote their concerts and TV shows, posting rhythm of fux, fun,
Sun, fun, buy my concert tickets, etc.

e Politicians. Examples are Hillary Clinton
(https:/ /twitter.com/hillaryclinton), Donald Trump
(https:/ /twitter.com/potus), Bill de Blasio
(https:/ /twitter.com/billdeblasio).

o Marketing Goals: stay top of mind, get social shares, use Twitter to
motivate followers to take political action. Posting rhythm of
newsworthy, newsworthy, newsworthy, take political action or donate...

e Political Causes and Non-Profits. Examples are Greenpeace
(https:/ /twitter.com/greenpeace), Red Cross
(https:/ /twitter.com/redcross), Catholic Charities
(https:/ /twitter.com/ ccharitiesusa).

o Marketing Goals: stay top of mind, get social shares, use Twitter
tollowers to take political action or make donations. Posting rhythm is
stmilar to politicians.

e Brands. Examples are REI (https://twitter.com/rei), Gucct
(https:/ /twitter.com/gucci), Martha Stewart Living
(https:/ /twitter.com/MS_Living).




Twitter
Algorithm




A Up until 2015, the Twitter timeline displayed tweets in the reverse -chronological
order. Since then, Twitter has changed its algorithm in an attempt to improve
the Twitter experience. Twitterds current alg
following four features:

In Case You Missed It

Aln order to ease Twitter userso fears
the O0in case you missed ité feature t
you may be interested in that were posted some time ago. Through this feature,
tweets will appear on your timeline when you have been away from Twitter for a
few hours or days. These tweets are ranked based on tweets that Twitter thinks
are most relevant to you, not in the order that they were posted.

of mi ss
hat

Show the Best Tweets First

A Twitter will show you the tweets that it thinks are most relevant to you first on
your timeline. The platformds algorithm ranks
that you follow and ranks them based on recency, overall engagements, the
author and your past interactions with this author, and tweets you found
engaging in the past.




Happening Now

A Twitter may also feature events at the top of your timeline labeled as
oHappening Now. 0 When avail abl e,

Twitter thinks you might be interested in.

Remaining Tweets

A Once you have seen all of the tweets in the first two sections of your
timeline, Twitter will show you the rest of the tweets from the
accounts you follow in reverse -chronological order. Here you will also
find retweets, promoted tweets, and suggested accounts to follow, as
well as popular tweets from accounts you may not follow in an effort
to make your timeline more relevant and interesting.




An 2018, Twitter implemented a change to the O e oo

@Twitter

platform that allows users to toggle between New on 105! Starting today, you can tap
Top Tweets and Latest Tweets, making it S0 RN SERGECHANS GISRaRe TP

. ; your timeline. Coming soon to
easy to switch between an algorithm feed and Android.

a real -time feed.

A See the tweet below to learn how to change
your algorithm settings.

*

Home shows you top Tweets first




Twitter Content Strategy

@ Businesses can use Twitter to promote their missions, connect with target audiences,
have conversations, build relationships with customers, and monitor the competition.

L0 The following tactics can help businesses take full advantage of
W Twitter to increase engagement with followers.

Less Promotion, More Conversations

Like on other social media platforms, brands should avoid placing too much emphasis on promoting products or services in twee ts. It
is recommended to keep retweeted content below 20% of total tweet volume, with 30  -40% of tweets as replies to other people. Make
tweets multi -way discussions and open the door for conversations to position the brand as one that adds value. Ask questions an d
tweet about industry news, trending topics, events, promotions, day  -to-day activities, company culture, or customer stories. Bra nds
should I|Iisten and respond to customers®6 comments and quest thoughs

leaders on a regular basis. Use @mentions and tag people in posts to increase engagement and reach.




Arby's @ @Arbys - Feb 6
'S How' ip strength?
Arbys How's your grip streng

Keep Posts
Short

A As mentioned previously, posts
with 100 characters or fewer
perform better on Twitter. Tweets
should be concise and focused on a
specific message, like the
examples below from




Arby's @ @Arbys - 24 Dec 2017 v
Arbys We assume the sleigh has cupholders

.“"
JOr e
T e




Post Consistently and at Optimal Times

[.”

Twitter moves fast.

ltds easy
be lost in the timeline
with the sheer amount
of tweets being posted
every minute.

f o rin facwwateertdhastaro
average shelf life of
just 24 minutes and
reaches 75% of its
potential engagement
in less than three
hours (Newberry).

¥

Because of this, it is
recommended to post
between three to
seven tweets per
day and to post at
optimal times to
maximize reach and
engagements.

B2B brands typically B2C brands posts
see more engagement perform 17% better on
Monday through weekends with

audiences that are
typically more active
on the weekend
(Kolowich). Brands
should test posting at
different times and
varying the quantity of
posts in order to track
engagement rates to
determine the best
times and days to post
for their target
markets.

Friday during business
hours, with research
showing that the best
times to post are 12

p.m., 3p.m., 5p.m.,
and 6 p.m. (Newberry).




Twitter

BEST DAYS

M T W/, T F S
B2C performs 17%
better on weekends.

B2EB performs 16% better
during business hours.

BEST TIMES

Wednesday around
noon and 5-6pm are
peak moments during
workers' breaks.

Twitter users are 181%
more likely to be on
Twitter during their

commute.

Use Twitter Analytics and
Followerwonk, to track
data on your own
followers to find the best
times to tweet.




Post Visually
g = . Appealing Content

@NFL

A guide to Thanksgiving Football
[INFOGRAPHIC]

AAs with other soci al me d
important for visually appealing content to be
——— mﬁ,ﬂg posted for maximum engagement on Twitter.
‘!ﬁ Images and GIFs are a great way to boost
o e ) | . engagement.
e 120 N ‘ A In addition, studies show that infographics,
. g"'"‘"’“;;“ 3B like the one seen below from the NFL, are
A @ 'v-‘ wt shared three times more often than any other
e g By B [ type of image on Twitter (Barnhart).
740 ! A Videos are also six times more likely to be
DID YOU KNOW? -t shared than a typical text -based tweet
R ——— < :’*“::__;:* s (Bal’nhart).

on Thanksgving the foBawing yeae s Nrmwar| w milliea pouncs n w ther In 2011




Use Twitter Lists

A A Twitter list is a curated group of Twitter accounts. Businesses can create
their own lists or subscribe to lists created by others. Lists can be private or
public, and users can subscribe to lists to view a stream of Tweets from Social Media o
accounts on the list. Lists are a great way for businesses to easily find and .
curate posts from customers, influencers, or other brands. They are also a great A public list by Mashable

way to keep ahead of the competition through monitoring posts by competitors Social media is quickly evolving. These people
for ideas or ways to improve your brandds can help you keep up.

Members Subscribers

100 14,421

A Businesses can create influencer lists to monitor and build brand  -influencer
engagement and relationships. Businesses can also create customer lists to

monitor and interact with customers by sharing, replying to, or liking their
content on a regular basis.

_ _ _ Tweets >
A Note that itds important that brands inter
to their business in order to build strong relationships with customers. Creating .
prospect customer lists can help brands communicate and build rapport with List members b
potential customers before contacting them for sales opportunities. Mashable
created a public list with 100 social media experts; followers can subscribe to List subscribers S

stay up -to-date on social media trends.




Ask Questions and Run Polls

Asking questions is a great way to When composing a t weet , Polslare & dceattwhydor hugindsses to do
interact with audiences on Twitter, which Poll 6 icon and type themaprokdt guesdarnnh,asengage w
hasabuilt-i n feature call ed weRd]I| lass6 tthhreatanswer ¢ hoi cieteests, Rave faldversweigheirean é
enables a user to create his or her own to post the poll. new product development or design, get
poll and have followers vote to weigh in feedback, encourage predictions, promote
on questions with a simple click of a offers, take advantage of timely events, or
preferred option. Results are instantly spark conversations with followers. Take
displayed and updated in real time to all a look at the ways, shown below, that
Twitter users after each vote. Denny6s and Dunkind Donut

Polls to engage with their followers:




Denny's
@DennysDiner

== ]

i i i i i ) Dunkin' Donuts @DunkinDonuts - Sep 29
at this point in your life which do you want more: ol otfeses, 11l us, how much do you @eofiee?
12:36 PM - Mar 28, 2017 Tell us in emojis!

7% =
40% chicken strips

6% ==
31% pancakes 8% e

79% ===

29% vyour father's approval

27 302 votes = Final results




Provide Customer Service

Twitter is a great place for businesses to connect with customers and to provide customer
service. People love to talk to businesses on Twitter since they can get answers in real time.
It has become the go-to social media platform for customers to share frustrations or to ask
for help, and businesses should use Twitter as a way to quickly and effectively offer help.

Keep in mind that conversations are public, so other customers have the opportunity to see
how responsive a business is to othersodo ques

dedicated Twitter support handle | i ke Amazo
guestions without bogging down their main account with customer support issues.

If a brand does choose to offer support on Twitter, make sure to answer every inquiry in a
timely fashion. To avoid long back and forth exchanges, switch to Direct Messages to resolve
issues privately. It is important for brands to demonstrate to their audience that they are
committed to customer satisfaction, especially in responding to customer complaints.




customer
SEhVIee

, Tweets Following Followers Likes

2.15M 54 145K 10.5K

Tweets Tweets & replies  Media

Amazon Help @

@AmazonHelp Amazon Help @ @AmazonHelp - Feb 12 v
@varun01110ur apologies for the trouble with the delivery team, please report

this to us here: amzn.to/1pfmmZR and we'll have this reviewed. ~SA

We answer Amazon support questions 7
days a week. Support available in English

/ Deutsch / Espaiiol / Portugués / Francais O n 3. 3 Q 2 =
/ Italiano / BAGE

Amazon Help @ @AmazonHelp - Feb 10 v
& amazon.com/help g @justhornyas Mit dieserFrage wende dich bitte direkt an unsere Spezialisten

Joined October 2009 amzn.to/1BIMk8b ADS

& Translate from German
—r
| rweetto L wessg gi W: @i o




Bud Light &

mm
pri U Se E m OJ I S
At At Wl W Wus
W (R (R v v v v v v "

A Emojis are extremely popular on
Twitter, with reports showing a
25.4% higher engagement rate for a
tweet with one emoji compared to
tweets without (York). With the

#4thofJuly

& Domino's Pizza @dominos - 11h

FECT TG T T Increase to 280 characters in 2017,

TYTTTTVYS many brands are getting more
creative with emojis than ever
before.

A Take a look at the below examples
from Bud Light and
Pizza,




#AirJordan Ill. NoPurchNec. Ends 02/21/18. #Sweepstakes rules: xbx.lv/20e2td9 ]

A Running contests and offering promotions are
great ways to increase engagement and gain
new followers on Twitter. Sweepstakes, user -
generated content photo or video contests,
photo caption contests, coupons, or product
giveaways are perfect ways to engage with

. Xbox @ @Xbox - Feb 19 v
K Last chance! RT to be entered to win an Xbox One X console inspired by the

BC Transit @BCTransit - 3h v - . H

= Going adventuring this spring? We'll drive! Share how you seek adventure off of fo I Iowe rS an d d eve I O p re I atl O n S h I pS Wlth
BC Transit routes by using the hashtag #ExploreBCbyBus on Twitter and . B
Instagram, and you'll be entered to win a one-month bus pass each week! th e m . CO nte StS Can be aS Sl m p I e aS aS kl n g

Contest details here: bit.ly/2ng6TgA

followers to retweet a post to win a prize like
In the Xbox example below, or could require
more effort on the part of participants by
asking them to submit a photo or video with a
branded hashtag like BC Transit did




Account Takeovers

A Celebrity, influencer, or expert
account takeovers on Twitter can
boost credibility, lead to new
followers, a larger audience reach,
and greater publicity. Account
takeovers do not need to be with
celebrities or high -level
influencers in order for them to be
successful. Brands can consider
leveraging micro influencers,
industry experts or internal
employees to host Twitter chats or
Q&A sessions with followers, or
take over an account for the day.




