CHAPTER 6

MARKETING WITH FACEBOOK




|LEARNING OBJECTIVE

A Understand the business
marketing

A - Know how to create and o
page

Build an audience of foll
Understand the component
| mpl ement a Facebook cont
Utilize Facebook Anal yti

Prepare a mar keting camp

To To Io Do Do




INTRODUCTION TO FACEBOOK

By now you may know the story of how Facebook was founded-pgalld Mark
Zuckerberg in his Harvard dorm room in 2004.

Now, a decade and a half later, Facebook has becoméitpgestsocial network in the
world. In fact, today there are ov@rbillion monthly active Facebook users, with nearly 1.37
billion people logging onto Facebook every single day (Hootsuitere Socig).

With the goal of becoming a social media conglomerateiaraoh effort toincrease its
mobile social media presence, in 2(H&tebook acquired Instagramor $1 billion.

Two years later, in 2014, Facebook acquik&th a t 6 $or $A9byllion, increasing
Facebookds strong position i n messaging.

Today, with Facebookodos top platforms What sAp

company boasts a combined audience of more than $4.77 billion.


https://wearesocial.com/global-digital-report-2019
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facebook
2 YouTube

facebook

Messenger

® WhatsApp
Instagnam
W Twitter
Google+
Linked [}
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tumblr.




FACEBOOK BY THE
NUMBERS

Facebook usage among key demographics

Gender Age
Facebook users are predominantly female, with 74% of internet e c— -
users who are male and 62% of internet users who are female o eo— 8%
. . . 74% .: 62% .: 3040 CHNEEE—— 72%
62% of online users aged 65+ and 62% online users age640 S e g W D s com— 62%
are on Facebook * ., o e cm— 62%

Facebook is the best place to reach Millennials and Generation X,
as 84% of online users of age 4® use the platform today, while
88% are aged 1317.

Location

75% of online users with an income more than $75K is on
Facebook

Facebook users spend on average 20 minutes per visit, with an
average of 10 hours per month spent

Income Education

350 million photos are uploaded ever 66% 74% 70% 75% ot o
uploads per Second High school degree or less 60%
OEvery 20 Minutes, 1 million |inks a = 7% fri
requests are sent, and 3 million mes =

E College+ 77%

189 million Facebook users only use the platform on mobile

ssoc (1NN
sacssssss |11
sacsrasss |11

$75K +

India has the highest amount of Facebook users globally, with 241
million users, followed by the United States with 240 million users
and Brazil with 139 million users

! sproutsocial http:iwww.pewintemet.org/2018/03/0t/social-media-use-In-2018/
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Y

Must understand the dynamics
of Facebook

Profiles and Pages
Timelines and Posts
Likes

Comments

Shares

(o

Facebook has a component in
its algorithm Edgerank which
rewards you for posting items
that users interact with (as
measured by likes, comments,
and shares)

Explain what Edgemark is and how to use

because all platforms have a similar
algorithm

Because of its extensive reach
and targeting options, it is an
incredible advertising platform

Facebook is a fun way to get
closer to customers and build a
community of evangelists
around your company, product,
or service.

ASame for LinkedIn, Twitter or Instagram

FACEBOOK ESSENTIALS




GET STARTED ON FACEB

U Explore how Facebook Works

U Inventory Companies on Facebook

U Understand the Importance of Lik&d&gerank
U Set up and Optimize Your Facebook Page

U Brainstorm and Execute a Positioning Strategy

U Promote Your Facebook Page and PostEREE

U Odd and Ends: Groups, Events, Facebook Live, Messenger
U Advertising Facebook Basics

U Advertising Facebook Targeting

U Measure Results




HOW DOES FACEBOOK WORK

Four -FOrFidesmd s , Family, Fun, Phot os

Set up (i f you dondot already have
http://www.facebook.com

Send friend requests (we will do this in class as we set up business
accounts)

| Once you sign up as an individual, you hayedfile
| Post some pics of vacation, dog, school, etc. tdybur me | i ne 6

| When you log on, you will look at yodirn e w s &fsteowirh ¢posts of
friends and family with whom you are connected

| When they post on their timeline, it will show in your news feed.

| Hannah and | arériends of Facebook. One of us has accepted the
ot herds ofriend requesto

| Hannalpostsa picture of a cat on her Facebook timeline
| | see that picture when I log in on my Facelbmuks feed
| If | postsomething on my timeline, Hannah sees it.

| When | post on my timeline that post has the chance to be in the news
feed of everyone, | am friends with and visa versa.



http://www.facebook.com/

THINGS TO
REMEMBER

U The News Feed is Dominant | t 6s al
posts to the timeline and the readership lives on
the news feed.

U Content You need a lot of content to succeed at
marketing on Facebook, Its like a river.

UYour Facebook Page 1 st
Spend time and effort on where the action is:
getting posts to appear on the newsfeed for
customers and target customers.

U Create Content that is Truly Engaging
Because of how crowded the news feed is, you
MUST create fun, informative, engaging, and
overthet o p, gotiayscete t hi s 0

SHARABLE, &
PERSONAL.”




RREREAAR
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SIS0

BEFORE YOU

FACEBOOK, ASK

Are your customers on Facebook?

What are they posting and
Interacting with? What is really
engaging to them?

How can you tailor your marketing
message so that |
gl ven Facebookos
family, and fun?

Directly s howcasi ng your
product or service

Indirectlyd showcasing an activity adjacent
to your companyO0s pr




[ CE I

organic food
2

one degree organic foods

' organic food for life-no gmo's
Return to your content marketing plan

and get out your keyword themes or

SHOR )
i nature's path organic foods targets (assignment #2)

'.
i love organic, non-gmo food .
U Research whether people are posting or

| PIORC KO0 talking about your keywords on
J organic food medicine Facebook

o € See all results for organic.food. | | | LOg in to Facebook and |OOk for the
search bar at the top.

organic food fanatics

SEARCH KEYWOFR




SEARCH BASED ONeZe

Posts — these are posts by people about the keyword you just entered.

People — these are people who have this keyword in their bio and/or posts.
Photos — these are photos posted to Facebook on the keyword.

Videos — these are videos posted to facebook on the keyword.

Pages — these are business pages that have the keyword in their bio and/or posts.
Groups — these are groups on Facebook that touch on the keyword.

Apps — these are apps promoted or used on Facebook around this keyword.
Events — these are events being talked about on Facebook on this keyword.

Links — these are links to websites and blogs being shared on Facebook about
this keyword.



Home Find F

n bee sting therapy Q

All Posts People Photos Videos Marketplace Pages Places Group:
Filter Results
emmamaie - LIVE Bee Venom Therapy ol Like
e ot e et
VERIFIED 637 like this - Nonprofit Organization
oo RYE % Fippin Lyme is a 501(3)c non-profit, buying & fipping dist
CATEGORY
' Bee Therapy b Like

« Any category

T A e e 4 17K lie this - Medical Company
Bee Therapy

Company, Organization or
Institution

W=

<

Brand or Product @
Bee Sting Therapy e Like

Artist, Band or Public Fi . .

sl 16 like this - Community

Entertainment G

Cause or Community

Bee -Apitherapy Center Pakistan W Like
132 like this - Karachi, Pakistan - Health/Beauty

Bee Therapy center in Pakistan. For More information Call now.

The Little Blue Sting tm o Like
50 like this - Health/Beauty

This is gonna be a very unique group where we discuss how to recove

3

Apitherapy and bee sting therapy i Like

4 like this - Local Business

What are other companies doing
o i Sl e on Facebook?

Specialty items made from natural gemstones and other unique Ar

Pebbles Holistic Beauty b Like
230 like this - Leigh-on-Sea - Beauty Salon

Award Winning Luxury Beauty Salon in the heart of Leigh on Sea Pro

n bee sting therapy Q Home  Find Friends  Create

All Posts People Photos Videos Marketplace Pages Places Groups Apps Events Links



Sometimes primary keywords

¥¥Y t hemes donot f
m of friends, family and fun

air travel, airlines, flying

SOMETIMES
H AV E Use adjacent or secondary

keyword themes Paris, Belize,

S ECO N DAR Turkey
WORDS

Anttinflammatory diets
Venom
Natural pain relief




Primary Key Words Adjacent themes

Life insurance _ o _
Changing air filter to reduce fire

Protection
Home Safety P —
Fire Insurance :
Liberty Mutual B )t s
vty s ey e
Look for themes that are getting a lot of interaction

Likes, shares, comments

Ask yourself: ARE MY CUSTOMERS ENGAGING WITH CONTENT THEMES
ON FACEBOOK. Yes OR No




IDENTIFY COMPANIES TF

GET FACEBOOK

ldentify companies via Facebook Pages

|dentify relevant commercial pages via Google
|Examplesi t e: f aceldolkgcdamebady o

| No space after site:
| site:facebook.combee sting therapy?o
| site:facebook.comor gani c f oodo

B Aops € M
I fl organic food
All t

Filter Results

oooooooo

OOOOOOOOOOOOO

TAGGED LOCATION

GU 8[(

site-facebook.com "organic food"

Organic Food Truck - San Diego, California
hitps /Awww facebook com/OrganicFoodTruck ~

- Facebook




GO gle site:-facebook.com "recycled polyester"

w Jackie Home Find Friends Create

Q Al &) Images [ News < Shopping [ Videos i More Settings  Tools

About 18,800 results (0.43 seconds)

hLike X\ Follow s Share e

Mango - RECYCLED POLYESTER | Sustainable fabric made from ... O™ ..
https://www.facebook.com/mango.../recycled-polyester...-/10155996402405395/ o oo O\ EOTER | Sutans s masa e e
RECYCLED POLYESTER | Sustainable fabric made from recycled plastic bottles. All the COMMITTED Tuter WangoCommited MAangeSS18 #lango
Collection pieces are mindfully designed with ... ;WMM

e
People also ask P\ S
Can you recycle polyester? v
Is polyester material recyclable? v
Is polyester made from recycled plastic? v
How is recycled polyester fleece made? v

Feedback




SUMORANK.COM

SumoRank

vy Buzzsumeé®

Find interesting Facebook pages relevant to any topic




A WORD ABOUTHEIKHERNKNK

To market successfully on Facebook, you need to underssanatitseand how it works.
Facebook vocabulary to understand:

Peopl e hav &oualbhave profile @a a Fage) on Facebook.

When two people ofrienddéd each other by exchanging a
relationship.

When two profiles are connected, if person A ﬂosts on his timeline, person B will see that post on his
news feed(w_lth_t_heEd%eranlor Facebook algorithm caveat that the news feed can be very busy, and
Facebook prioritized the posts of friends with whom you interact over those whom you ignore)

People interact with a post by olikingd the post, oOcommenti ng

In the background, FaceboBBgerankeeps track of which profiles, Pages, and posts are the most interactive, and favors them in
the news fee across the social network

CoA@panies have Pages, not profiledA profile (person) creates a Page (company) and then manages it as
an Admin.

Pages can not exist without sponsorship by at least one profile.



AWhen a person (oprofileo) o0likesd a business OPage, 6 this creates a

Facebook relationship between the oprofiled and the o0Page. 0
A When | like Safeway, that means that when Safeway posts to its
ti meline, it might show on my newsfeed. By olikingd Safeway, I have
given permission to talk to me via Facebook. - . e
Facebook’s News Feed Algorithm Academny

A Edgerankkeeps track of which posts are the most interactive and
favors them in the news feed across the social network.

q P - Q,
AMake sure you content generates a Q:@XX;‘I/&/X%X

AMake sure your content generates

NewsFeed Interestin Post Past Page Type of Recency
i Visibility the Page Performance  Performance  Content
AMake sure your <content generates a 1 Ul vl sial ese

A Make sure you content encourages some type of interactivity

| A FINAL WORD ABOUT LIKE AND E




It Gets Complicated

Here’s where it gets complicated. Remember our Social Media Marketing goals? Among
them: staying top of mind and encouraging social sharing? Edgerank, which is part of
the Facebook algorithm, intervenes at this point. When a Page posts to its timeline, that
post will show up on the news feed of “profiles” (people) who have liked it based on
several factors:

e The individual (a.k.a., “the profile”) must have liked the Page in advance.

e If the individual previously liked the Page, and generally liked posts by the Page
and/or commented on them and/or shared them, then the Edgerank of that Page
is improved. The higher the Edgerank (based on more interaction between that
Page and the individual), the more likely it is that the post by the Page will show
in the particular individual’s news feed.

e A real-time analysis of the post: the faster and wider a post gets interactivity X
(likes, comments, and shares), the more powerful its Edgerank and it, therefore, NS

Facebook’s News Feed Algorithm

o
®

gets even more publicity. T i
NewsFeed Interestin Post Past Page Type of Recency
In essence, Facebook monitors whether users interact with the posts of a Page: the Visibility the Page Performance Performance Content

more users who interact with the posts of a Page, the higher the Edgerank of that Page
and its posts, and the more likely users are to continue to see posts by the Page in their
news feed.

Whatever you call it, Edgeranfk or the Facebook algorithm, Facebook clearly scores your Page
and its Posts. The more interactive those two are, the more likely it is that users will see your
posts in their news feeds. The point is to realize that the Facebook algorithm is there, in the
background, nsing Al (Artificial Intelligence) to promote what's engaging to users and bury
what’s not.



SETTING UP A FACEBOOK PAGE

Today, businesses, organizations, and public figures connect with their customers
and fans on Facebook by creating Facebook pages.

Followers who like a page will receive updates about the page, including posts,
photos, and videos in their News Feed.

Today, there are more than 60 million active business pages and over 1 billion

people using Facebook Messenger to connect with a person or business every
month (Facebook).

There are many types of Facebook pages available today: local business or
place; company, organization or institution; brand or product; artist, band or
public figure; entertainment; and cause or community.

It issimple and free for a business to set up a Facebook business page.



HTTPS://WWW.FACEBOOK.COM/BIFSINESS/PAGES/SE

facebook business Get Started Learn Insights Resources News Support Q

li Set up a Facebook Page

Createa fréebusiness Page imgmintites:

Create a Page



https://www.facebook.com/business/pages/set-up

HOW TO CREATE A FACEBOOK BU:
STEP BY STEP INSTRUCTIONS

https://www.youtube.com/watch?v=IAKEddOEdOO



https://www.youtube.com/watch?v=lAKEddOEd00

A profile and cover photo: When you land on a
companyds Facebook Page
estate is the cover photo. Make sure that the cover

photo and profile pictu
. values, mission, or goals.
| tds I mportant to choo

represent the business, such as a company logo,

product, or store image.
Visually appealing photos typically receive

more page likes and visits than lesgpeaality
photos.

Avoid using generic stock photos or images that
do not represent the business well.

Proper dimensions for page photos should be
used to optimize the appearance of the photos
on desktop and mobile.

Facebook cover photo templates
(ccsfmarketing.com)

|deally, the cover photo and/or profile picture
should convey somet hing

PROFILE & COVH




Add a Profile Picture
Help people find your Page by adding a photo. Add a Cover Photo
Pages with cover photos typically get more Page likes and visits.

Skip (81 Upload a Profile Picture

Skip (&1 Upload a Cover Photo

Upload a profile pictured your logo

PROFILE & COVE Ry Fdade mage attve very op o

your Facebook page. Due to its size and prominence, your
cover photo is a great location for announcements,
promotions and super cool designs that incorporate your
brand o the creative possibilities are endless!



COVER PHOTO DRAMA

Remember, Facebook is viewed in landscape on desktop and portrait on mobile
devices. The problem I sndt pixel sizes b

Takealookmt Her shel 6s Facebook cover photo o

n Herschel Supply Co. Q 8’ Tom Home  Create

WERNEST Qg

THE

SUPPLY CO. BRAND

TRADE MARK

Herschel Supply
Co.©

@HerschelSupply

Home

About i Like X\ Follow g Share @ +e° Shop Now

Posts



COVER PHOTO ON

Here is how Herschel looks on a mobile phone |

So on mobile devices, A =€)
bottom are expanded by about 75 pixels .. Herschel Supply
each. 4 Co.o 5

Bags/luggage

0
@' and 903,730 others
k§ 4 like this

Home Shop About Posts Vide«




THE BEST FACEBOOK COVER PHO
DESKTOP AND MOBILE

The solution to this Facebook cover photo groblem IS to make your
image much taller than the recommended 820 x 312 pixels.

Specificallyyour image should be 820 pixels wide by 462
pixels tall.

a Oberlo

Facebook Cover Photo Template

This gives yor5 extra pixelsat the top and bottom of your

image that'will be cropped when displayed on desktop. Visig;gn ;ezs)kwp Vi?i:;% 0“4"23';"9
X ). 4

Yourvideo also needs to be between 20 to 90 seconds in lengt

| Facebook coverideosar e | ess effective on mou
autoplay They load as a thumbnail instead.



Photos - fabrics1jpg = T

+ Addto Q wm o ® 9" R edracese v |12 e ()

+ 2ddto Q @ O 9 #" QR FitkCae v 1B S0

2 Slideshow
Saveas

1 Resize

D copy

i Open with

BJ Setas

3 View actual size
@ Fileinfo

A Send feedback

Resize

RESIZING A JPEG FILE

Resize image
Curment dimensions: 820 x 795
widh Height
[0 | [
A Maintain sspectratio
.,

Quality: 80% (High)

Custom dimensions at least 820

-—f'Recycled Clothing kie Home  Find Friends  Create

Page  Inbox  Notifications @  Insights  Publishing T. AdCenter  More + Seflings  Help ~

Recycled Clothing

Home

Posts

Reviews
whLike 3\ Follow s Share == Contact Us #
v See more




LETO0OS PICANVAAROUND

https://www.canva.com/

-

Design anything.

Home

All your designs

Q facd

Photos
Suggested
Brand Kit
B3 Facebook Ad 1200 628 px
Design School

n Facebook App
Create a team

I'i Facebook Cover

B3 Folders create a deSIgn 2 Facebook Event Cover Custom dimensions
+81 Shared with you n Facebook Post
@ Trash

e

>

gﬂ defile L()
A emm 0 W ED

Canva Print > Facebook Cover Logo Social Media Presentation Poster Flyer Facebook Post Instagram Pc



https://www.canva.com/

ADD A DESCRIF
CLICK IN COVEI

Hover over your cover photo and click
to add more information

Goofeeya

Goofeeya is an recycled cotton clothing brar
specializing on sustainabiity, comfort and st

© TagPhoto  © AddLocaon / Edit

ke O cComment 2 Share



Page Inbox Notifications Insights Publishing T... Ad Center More Settings Help ~

@

Goofeeya
@goofeeyaclothing

Home

Posts

Add a Button to Your Page

¥ See more Test Button Preview
Create ©! Live @ Event ° Offer Help People Learn More
Edit Button
Manage Promotions ‘ “
- - S =
Delete Button y See More

—«=>_ Write a post - o Like X\ Follow b Share =+« Add Page Buttol
Facebook is showing information to help you better

understand the purpose of a Page. See actions taken by
the people who manage and post content.

B Photovideo (@) Feeling/Activ... @) Checkin e {2 Page created - June 13, 2019 Step 1: Which button do you want people to see?
The button at the top of your Page helps people take an action. People see it on your Page and in search results
Posts £ h (US) - Espafiol - Portugués (Brasil) = when your Page appears. You can edit it any time
Francais (France) - Deutsch
Goofeeya updated their cover photo. e Book with you
> 5 o Privacy - Terms - Advertising - Ad Choices [>
ks Cookies - More » —
. . —_— ontact you
Goofeeya is an recycled cotton clothing brand specializing on Facebook © 2019 ¥

sustainability, comfort and style.
Contact Us Sign Up

Send Message Send Email

Call Now

Learn more about your business

Shop with you

Download your app or play your game

ADD PAGE BUTTON




ADD FACEBOORMEEBUEBSITE

RECYCLOTHES180

(¥ \\ #(,‘TIQ
| l <
£ 1 LS




SEVERAL MAJOR BRANDS ON FACEBOOK ARE NRESE OHNGNNECGFRROEIOHPICESIGN OF THI
COVER PHOTO, NOT WITH A SIMILAR DESIGN, BWOFWHH AGEUAQNNTINLEATTEIS TECHNIQUE
A LARGE SCALE, SUPER COOL, CLEAN EFFECT.

OUT

Outback Steakhouse @ | ¢ Like | | Message % ~
2,632,320 likes * 44,534 talking about this - 2,381,187 were here

Food/Beverages =
We take pride in serving the freshest, highest-quality food possible. Everyday we start ‘
fresh, making all of our soups, salad dressings & sauces from scratch.

DUTIICK ‘

About - Suggest an Edit Photos Buy Gift Cards Likes



Levi's ©

20,174,438 likes - 162,282 taking about this

Clothing

The Levi's® brand epitomizes classic American style and
effortless cool. Since the invention by Levi Strauss in
1873, Levi's® jeans have been capturing the imagination

" ' '

About - Suggest an Edit Photos

w720m

Likes

Videos

st [1~]

Follow @Levis



Louis Vuitton &

15,472,425 likes * 109,205 taking about this

Company
Louis Vuitton: 2 world of elegance, inspiration and

HONG K
innovation. UNCOV

ONG
REC

E

About - Suggest an Edit Photos Louis Vuitton on Pin... Hong Kong Uncover... Core Values



ANOTHER TYPE OF COVER PHOTO THAT IS BEIM&JOSHERBRK MO REAACIOLMARE. A
COLLAGE OF YOUR PRODUCTS OR PRODUCT VARIAANNTRAB ADUERNTNERNABIO
CREATIVELY DISPLAY THE VARIETY OF OPTIORS.THAT YOUR COMPANY OFFE

|Tunes (/]
30,79 3 likes - 140

Product/Service
Join the pop culture conversation. Find exclusive offers. Learn

- P
about the music, movies, TV shows, books, and podcasts that i oA
we love. http://itunes.apple.com/store

About - Suggest an Edit



28,783,676 likes - 3,496,228 taking about this

Food/Beverages
Pepsi - | Facebook

About - Suggest an Edit Photos Pepsi Deals Shap



OPTIMIZE YOUR ABOUT PAGE

v

Social Media

Examiner @
{@msmexaminer

Home
Events
Videos
Posts
About
Community

Photos

e Like | 3y Follow | o Share | --

About

PAGE INFO

r Started in Cctober 2005
& Mission

Owr mission is to help you navigate the constantly
changing social media jungle.

Mare

Social Media Examiner Facebook Page Policy...

CONTACTINFO

~| [@smexaminer Send Message
enki@socialmediaexaminer.com

5

hitp: i socizimediaexaminercom

W hitps:itwitter. com/smexaminer

hittp: ww.instagram.com/smexaminen
hitps:/fwww. pinterest comismexaminer

3 hitps:iferanw youtube comisceialmediaexaminer

@ Company Cvenvigw
The weorld's largest social media marketing resource,

changing secial media jungle.

bring you original and comp
£ zvizws of the

t industry
our social

# Suppest Edits

STORY

Follow us on all our social sites:

Twitter: hitps: twittercom/smexaminer

Google+: hitps./igoogle. comi+3ocialMediaExaminer
Linkedin Company Page:

hitps: fwww linkedin.com/
Instagram: hitp
Pinterest; hitp
YouTube: hitps:

ompany/sotiakmedia-examiner
stagram.comismexaminer
ww.pinterest. com/smexaminer

rww youtube comisociaimediaexaminer

r Miestones

2013 Social Media Examiner's 4 Year
Anniversary
Social Media Examiner reached 130,000
fans!
Social Media Marketing Word debuts

2012 Social Media Examiner reaches 100,000
Fansl!

Social Media Marketing Podeast started
Social Media Examiner Clubs hit 5000
members!

Started in Cctober 2009



Marilyn Hom Find Friend:

Page Inbox Notifications Insights Publishing T... Ad Center More Settings Help ~

%oo:(EeJ,‘:7

L+

Goofeeya
@goofeeyaclothing

5
Add Story

Posts v I

. Reviowe o Like X\ Follow # Share  «s+ Contact Us #
A About vios
Photos About # Edit Page Info
About
GENERAL STORY
Community
Category  Clothing (Brand) Edit
Groups Recycled Clothing Company
Name  Goofeeya Edit E
Offers ~ k4 g o i X
; ; Goofeeya is an American men's and women’s clothing
Username oofeeyaclothin Edit i .
: @9 Y 9 brand founded by Marilyn Goodman, based out of San
BUSINESS INFO Francisco, California. Goofeeya’s free-thinking vision
Manage Dromotions has long been at the heart of the movement merging

¥ Edit Start date the rebellious vitality of skate, surf, and music

© Edit busi cultures with an innovative appreciation of classic
it business types

clothing. Goofeeya was created to rea...

CONTACT INFO See More

Q, + Enter phone number
TEAM MEMBERS
) m.mel/goofeeyaclothing @

an to hav

These p e manage the Goofeeya Page and have chos

4 goodmanprofessor180@gmail.com n:‘ Page app

shown on the Page

n their profile and their name and profile picture

5 http://goofeeya-91.webshelf.net/
Add yourself as a team member
W Edit Other Accounts



OTHER SETTINGS

Call-to-action button Callto-action buttons provide a way for customers to contact a business through Facebook Messenger, email, by phene or websit
shop for products, start food orders, or book a service. When customers click your button, they will be directedvtbepepiiaey can take an action or
find more information.

Description Include the most important information about the business in this section. Note that theieheraci&5Slimit.
Contact Include a business phone number, website, email, and any additional links so that customers can easily contgawaiter visit

Location Include the business street address if the business has a physical location for customers to easily find. Yawesealg®iactas to cover all
the locations that the business services.

Hours Include business hours so that customers can easily determine when the business is open.

Page SettingsHere Facebook page managers can manage a variety of page settings, including the enabling visitor posts, reviewsspgeatie m
tagging ability, page location for photos, country or age restrictions, profanity filters, translations, and more. Pagjs caanalgo set page roles for
company employees, change notification settings, and connect an Instagram account to Facebook to create Instagrame ads, and mo

Integrate Other Service3here are many services offered through Faceboolhambparty web applications that can be integrated into a Facebook page.
For example, restaurants can integrate an online reservation system or incorporate their menus directly into youapdyeoK Béép feature allows
businesses to display products, allowing customers to shop directly on the page. Other saMoo8okk#ow businesses to add social media streams

such as an Instagram feed into their payjésoBoxcan also integrate newsletter signups, contests, giveaways, and other campaigns within the Facebook
interface.



FACEBOOK INSIGHTS

Analytics is vital for any brands wishing to build successful Facebook marketing strategy. Every business page ond-amesssoio lzan analytic tool called Facebook Insights that can help brands
measure the effectiveness of their social media strategies.

L

Within Facebook |n3ight3' bramdse the abi|ity taneasure: Page InboxB  ManageJobs  Notifications @ Insights  Publishing Tools ~ More Settings @ Help ~

APage likes

APage reach

APost engagements (likes, comments, shares, clicks)

Recyclothes
i . Create Page @Username
APage visits €
Home £
A i : Posts S S C i . R : & a0 .
AExternal referrers (number of times people came to your Facebook page from an external website e Y [ Bt e

w See more

ATimes when fans are online
APosts type (the success of different post types based on average reach and engagement)

ATop posts from pages you watch (gives you the engagement of posts from the pages you'

AVideo views

ATop videos

APage fans (view the gender, age, location and language of the people who like your page)
APeople reached

APeople engaged (find out who has liked, commented on, shared your posts, or engaged with your page)



Export Data 4

Page Summary Last 238 days ¢

Results from Dec 30, 2017 - Jan 26, 2018

Mote: Does not include today’s data. Insights activity is reported in the Pacific time zone. Ads activity is reported in the @ Croanic [ Paid

time zone of your ad account.

Actions on Page
December 29 - January 25

I

We don't have data to show you this

week.

Page Likes
December 29 - January 25

3}

Page Likes & 100%

Post Engagements
December 29 - January 25

231

Post Engagement & 156%

WAV

Page Views
December 29 - January 25

32

Total Page Views v 16%

Reach
December 29 - January 25

1,189

People Reached & 344%

N\

Videos
December 29 - January 25

25

Total Video Views & 100%

Page Previews
December 29 - January 25

1

Page Previews v 67%

Recommendations
December 29 - January 25

1

Recommendations & 100%

Page Followers
December 29 - January 25

3

Page Followers & 100%




When creating a Facebook business page, stamviting the people you know Invite family,

friends, employees, and coworkers to like the page. Follow industry thought leaders and send
Facebook invites to them to like your page. Once these thought leaders start to follow your page, their
followers will start to follow as well. Invite existing customers to like your page by uploading a list or

sending an email distribution so that they know about your page.

Make sure that social media icons are integrated into your company website, employee emaj
signatures, business cards, and on all marketing collateral. Connect with other local busine i

your area forcrosspromotiorof pages. Contests, promotions, and advertising through

Facebook are also great ways to build a larger audience, all of which will be discussed later j
this chapter.

Connect with your classmates



EVERY POST ON FACEBOOK SHOL

Call to action
Builtin Facebook Link

Photos, videos, GIFs



CAELLCACTION
LINK

The North Face
et March 22 at 8:17pm - @

The World’s Finest Alpine Equipment.
Shop our Summit Series Collection here: http:/bit.ly/2FO705B

Photo by Tim Kemple




BUILN FACEBOOV R

March 26 at 6:00pm - &

Hear her journey from half-marathon training, to heart surgery—and back.

JNJ.COM

How a Johnson & Johnson Employee's Health Scare Brought
a Company Mission to Intercept Diseases to Life

When she discovered a previously undiagnosed heart condition, it hit home
for her just how important her work helping to prevent and intercept. ..



Home  FindFriends  Create

Insights  Publishing T AdCenter  More

wlike X\ Follow A Share

Googeeya

o No Rating Yet

hollywoodreporter.com/ © Fage Transparency

Facsbaok Is showing information to halp you betier

8 Py

Reviews

v Seemore

Manage Promotions HOLL DREPOR )
From Ryan Reynolds to Emma Watson: 6 Eco-Friendly

Clothing Picks From Star-Loved Brands

Create Post

https://www.hollywoodreporter.com/news/6-eco-friendly-
clothing-picks-star-loved-brands-1213975

-

L 2L

CUT AND PASTE AURL INTO PC



PHOTOS, VIDEOS OR GIFS

Photos:Every Facebook post should include relevant images ¢
videos to catch the eye of your followers.

Photos on Facebook receive 53% more likes, 104% more
comments, and 84% more link clicks tharb@séd posts

You can upload one or multiple S sesinas pretoete e cleokstins
phOtOS {0 a Facebook pOSt at a since more than 65% (Facebook).

t- Generally, the best image sizeli200 x 628 pixels,
Ime. with a minimumidth of 600 pixels




GREAT APP FOR SIZING PHOTOS

App Store Preview

This app is only available on the App Store for iOS devices.

Image Size ()
Resize your photo! Resizer App
Vitalij Schaefer

Free - Offers In-App Pur

Screenshots iphone ipad

14:00

& o @

Close

Letter Portrait
XM

Letter Landscape

Half Letter Portrait

Half Letter Landscape

Legal Landscape
A x

Junior Legal Portrait



2048 ¢ 2048
an
ma o
Cover Photo (Profile)
Ereat way io shows
personality and pass: [ Max @
ke e to be aw e 2037 754 u:. -

Page cover photes dont have to

Ma () WORTY BBDUL iIngErTace cverap.
— Just m. K SUNE 0O NOL treat thits
1958 745 a5 a5 & billbowrd, but as a branding

Mazx:

1640 922

L

o an

Event Header Images

al

Ma: Gitve your even some personaliy
by I AN ApPropr oer

1000 x| 524 oon. Just like Group cow
- photos, there are i irmerface
o, W LD 1o WrTy ke

While you can upload a photo in
arvy shape or a0, jusd be devare
thant Fageboak will abwrys resize Max:
it wath a maximum hetght o
width of 2048px. 2048 - 2048

[

m e om

Link Posts (and Ad Images)

E i o, of

https.//havecamerawilltravel.com/photographer/images

photosfacebooksizesdimensiong/pes/

Facebook Cheat Sheet

https://dustinstout.com/faceboakagesizes/

e Facebook Profile Photo Size

e Facebook Cover Photo Size

e Facebook Page Cover Photo Size

e Facebook Event cover photo size

e Facebook Group cover photo size
e Uploaded Image Sizes

e Link Post Image Size


https://havecamerawilltravel.com/photographer/images-photos-facebook-sizes-dimensions-types/
https://dustinstout.com/facebook-image-sizes/

FINAL WORD ON PHOTOS

Edit and use higguality
photos to increase visual

appeal. 100% RECYCLED CLOTHING

Avoid stock photos and keep a
consistent design aesthetic
across all of your photos.

| Stay true to your voice and tone

Include the company logo or
company branding on every
Image posted in order to gain
brand recognition on social
media like the Johnson &
Johnson photo above.




VIDEOS

Over 8 billion videos are watched on Facebook every day (Lua). Video is becoming a dominant force on
Facebook for brands.
| 79% of consumers would rather watch a video to learn about a product than read text on & page 84%

of consumers have been convinced to make a purch

| Facebook'$.3% engagement rate per video is notably higher than the highest engagement rates for top
brands on Instagram, which average-3.3%.

Videos should be uploaded natively to Facebook when possible, as theyaguito the Facebook newsfeed and
receive more engagement over linking to videos posted on another website.

| Facebook supports all types of video files, but the best format to use is MP4.

| Square videosshould be used over landscape videos, as they take up 78% more real estate on mobile, and
they outperform landscape videos for engagements, views and reach (Lua).

Since 85% of Facebook videos ar e waptioosimyodrvideost h out
through Facebook. Facebook has a tmifeature that allows users to add captions to videos when uploading.

Just like on YouTube, you can create playlists with categories on your Facebook page for followers to easily ac
your videos, such as with like the Whole Foods example below:




WHOLE FOODS VIDEO CONTENT

Like Follow Share More v Message

Playlists

Wicked Healthy Takeover

Whole Foods TAKE
BBQ MAL
Market @ o OPSTE AKSa-a«s

@WholeFoods

Wicked Healthy: BBQ Takeover Wicked Healthy Takeover: Wicked Healthy Takeover: Wicked Healthy Tak«
Home 56 Likes - 5,633 views Tacos Noodles Man Winner Winner "Chi
About 165 Likes - 15,881 views 107 Likes - 11,972 views 1,220 Likes - 261,139 vie
Posts Healthy Hacks
Videos
—_—
Photos
Notes
Events
Locations How to Make Chia Seed Mashed Cauliflower Cooking Spaghetti Squash Whipped Coconut C
Pudding 1,291 Likes - 352,023 views 1,645 Likes * 314,133 views Terrific!
Instagram feed 5,050 Likes - 474,769 views 4,376 Likes - 532,838 vie
Likes
: What's Hot in the Kitchen
Pinterest

R M ORING A PLUOTS:
&, - |

)
s -

PLEW-OITS

What's Hot in the Kitchen: What's Hot in the Kitchen: What's Hot in the Kitchen: What's Hot in the Ki'
Moringa Pluots Watermelon Jerky Jackfruit
135 Likes - 6,203 views 80 Likes - 4,522 views 83 Likes - 4,492 views 210 Likes - 9,842 views



Gl Fs are short, soundl es
require a play button.

They allow for messages to bg

GIFs are widely used on social dlst?r%rglr:ﬁgd alrr(\3 ae ggﬁ;t amou

media and can help showcase ashareable o e e

fun side for a brand. convey a story or emotion
better than a static image.

GIFS are a great way for brands to feature products;
create animations for sales or events; show behaad
scenes footage; or to share htm/lnstructlonal

I nf or mati on. Starbucks©®o
the one here in many of the company's posts.

GIFS



GIFY.CO

G I PH Y Reactions Entertainment Sports

TRENDING GIFS

Today Jun 12

LATEST STORIES

Stickers Artists H Upload Create

The Category Is:

App Store Preview

s

This app i available only on the App Store for iPhone, iPad, and Apple TV.

GIF Maker by Momento

Popixels Ltd.

Free



=

Hashtags (displayed with the # sign) on social media posts turn keywords into a clickable link. Hashtags help fopostsrs find
about aparticular topioof interest and make brands more searchable on Facebook. In fact, posts with hashtags receive 60% more
interactions on average than posts without hashtags (Lee).

The # sign is used in front of a keyword or phrase to make a hashtag, with the # and keyword(s) presented without any spaces.
For example, the hashtag #SocialMedia is two words written as a single word without any spaces.

There is no limit to the number of hashtags you can use on Facebook; however, using too many hashtags will lowersengagement,
it is recommended to use3lthashtags only when they make sense.

Hashtags can be used in the middle or at the end of a sentence but avoid using too many hashtags in the middle as doing so
makes reading the sentence more difficult.

Many companies create branded hashtags unique to their businesses to help individuals find the companies online aned to

HASHTAG

be awa
of any conversations happening around the compani es ofon I me i . 0 al
branded hashtags by followers on social media by running contests or promotions surrounding that hashtag.

Popular industry hashtags, trending newsworthy hashtags, or hashtags that are geared toward a specific day of the week like
#ThrowbackThursday, #TBT or #SundayFunday are good to use as they connect a brand's content with other people talking about
the same topics.

Tools likeHashtagify.mecan be used to find the most trending hashtags and to amplify your hashtag strategy.

LLBeands motto is that othey design products thatJoimuake it
and Be an Outsider.dé6 The company i nv iBeaGutsidearid becawartrofstshet o us e
most inclusive club in the world. L.L. Bean also uses the hashtdgténown company social media posts.

easier for families

t

he

company

brande:



@ L.L.Bean @ L.L.Bean
; - 027 Yesterday at 1:.04pm - @
January 20 at 9:47am - @&

; . > : : Distinguished winter warmth for every member of your family.
Congratulations to the fifth $100 gift card winner in our #BeanOutsider photo #BeanOutsider (8- Instagram's @mikehosier)

contest: Lucas K. of Red Hook, NY! Thanks to all the outsiders who L.L.Bean Ultralight 850 Down Jacket: http://bit ly/2DBmYpK
submitted photos.




Page Inbox

X

RECYCLOTHES

Recyclothes

Home
Posts

Reviews

w» See more

Manage Promotions

Notifications Insights

Publishing T... Ad Center

ik Like 3\ Follow A Share @ -

Welcome to Your New Page

Before you share your Page with others, try these tips that
help you describe your business, brand or organization.
We'll give you more tips later.

See All Page Tips

Create &1 Live & Event

Write a post...

& Photo/Video o Get Messages - Fee

Posts

Recyclothes
Just now - Q

#recycleclothes

oy Like

(V__] Comment

Recyclothes updated their cover photo.
5mins - @

More

3 Offer

ling/Activ...

Boost Post

pD Share

-

Filter Results Photos See Al I

POSTS FROM
¢ Anyone
Tou Facebook @ 2019

Your Friends
Your Groups and Pages

Public

+) Choose a Source.

POST TYPE
o All Posts

Posts You've Seen

POSTED IN GROUP

* Any group
Your Groups
+) Choose a Group., &' MLi by Svensson
&) Page 648 like this - Clothing (Brand)

TAGGED LOCATION

Jul 6, 2016 - @ - Our #recycledjeans dress is featured in
Nayomi vid release! It's gonna be this year "sommarhit" in
Sweden!!! #BABA http://ow.ly/aTkN301YNjA

Anywhere

—
Greenbrae, California

San Francisco, California

Choose a Location

DATE POSTED
* Any date
‘ ' Punk Tura
2uee Works at PunkTura - At PunkTura
2018 " :
T Aug 9, 2017 - @ - Recycled jean vest. #vivalapunktura

#recycledjeans
+) Choose a Date

o

ﬁj Crispina @

Espafiol - Portug
Frangais (France) - Deutsch



- BuzzFeed Food
POSTING STRA | ¥
In the year of our Lord 2017, you can now cook your turkey with this Hot

Cheetos recipe .

Is all about what you post and using those posts to drive
up interactivityd improve youEdgerank

EMOTIONdrives interactivity anything that sparks an
emotional reaction..

| How shocking

| Oh my gosh | did not know that

| Aw, shucks, | love puppies and babies
| 1 hate pollution

| 1 have also been victim to a scam

) ) o BUZZFEED.COM
UTILITYdrives interactivity too Flamin’ Hot Cheetos Turkey Is The New Trend For
| The secret to poaching eggs Thanksgivir?nner, Apparently ’
i How to have a perfeCt hair day’ everyday OG o 9.8K 19K Comments 5.6K Shares

| Cheetos turkey for Thanksgiving s - " ®
Like Comment Share v




OTHER CATEGORIES

Sentimental Postk i t t ens, puppies, kids, mom
weddingsd get likes, shares, and comments

Utilitydo How t o ddepsetubf by things that a

not to ask a girl outo or ofive ne
spoon can help you apply the perfect
Counterintuitvedpost s t hat make people think

c hewsoéd

Funnyd Humor is big on Facebook. Posting jokes, funny quotes, videos, images
memes, etc.

Survey, Polls, Contesi& Asking your audience a question, and getting them to us
the comments as a way to interact with tHatke this quiz and learn which Star Tre
character best describes your love life.

Quotesad Sentimental, humorous, mgke u t h 1 ntlkere ¢p @l in ¢edm 0

Outraged Things that make people mad, mad enoughtocom@dnti ¢ k o | |

I
you think dolphins shoul dnot die 1iIn



M Navy Federal Credit Union Timothy Jump
AN _y_ . P
bl Others

Tag your hero to wish him a Happy Father's Day!

MY DAD,
MY HERO.

> 854 people like this. Most Rel

&> 43 shares

L

CJ View all 15 comments



https://www.facebook.com/REI
https://www.facebook.com/tacobell
https://www.facebook.com/ModCloth/

POSTING RHYTHM

This gets to posting rhythm. Smart marketers will post ten or twenty “tun, tun, tun”
posts to drive UP their Edgerank, and then one “buy my stuft” post that has a good
chance of showing in the news teed. So your posting rthythm should be something like
80% tun stutt and 20% or less “buy my stutt” posts:

Fun, Fun, Fun, Fun, Fun, Fun, Fun, Fun, Fun, Buy My Stuff, Buy My Stuff Fun, Fun,
Fun, un, Fun, Fun, Fun, Fun, Fun,

In other words, smart marketers build up their Edgerank by posting lots of tun,
interactive content, and then “spend” their Edgerank with a “buy my stuff” post. Rinse
and repeat as needed.



SETTINGATEBOABE SETTINGS

https://www.youtube.com/watch?v=PrC27/NzYhQQ

£ General Page Visibility Edit
Messaging Edit
# Page Info News Feed Audience and Edit
Visibility for Posts
Templates and Tabs
Post and Story Sharing Edit
Post Attribution
Messages F Edit
Notifications
Tagging Ability v Edit
Messenger Platform Others Tagging this Page Edit
Page Roles Page Location for Effects Edit
People and Other Pages
Country Restrictions Edit
Preferred Page Audience
Age Restrictions Edit
Autharizations
Hinerzation Page Moderation Edit
Branded Content Profanity Filter Edit
Instagram Similar Page Suggestians v Edit
Featured Page Updates Edit
ssposting
- Post in Multiple Languages Edit
Support Inbox Translate Automatically Edit
Comment Ranking Edit
Content Distribution Edit
Download Page Edit
Merge Pages Edit
Remove Page Edit

Live Commentary Edit


https://www.youtube.com/watch?v=PrC27NzYhQQ

