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Chapter 12
BlOogs
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objectives

« After reading this chapter, you
should be able to:

* Understand what blogs are

* Learn the steps needed to get
started with blogging

« Understand how to write, format
and optimize blog posts

« Comprehend the benefits of and
how to market with blogs, vlogs,
podcasts and webinars

e hittp://www.rapinoe.us/blog/



http://www.rapinoe.us/blog/
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Intfroduction to blogs ———_—

Most people who are active online today have either read
or written a blog post.

Dating back to the 1990s, a blog in its early form was an
online diary where people shared thoughts about their
daily lives.

The first blog has been credited to a college student
named Justin Hall, who in 1994 created a personal
homepage called *Justin’s Links” where he shared
everything about his personal life, his thoughts and
opinions and even photos.

Over 25 years later, his welbsite, L inks ne, is still active.


http://links.net/
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* The term “blog” was coined in 1997 from the words “web
log,” which was later shortened to just “blog.” A blog is
defined as “a regular feature appearing as part of an online
publication that typically relates to a particular topic and
consists of articles and personal commentary by one or more
authors (Merriam-Welbster Dictionary).”

* Blog posts typically are:

|nTrOdUCT|On TO = Written in first person
Bl = A collection of thoughts or expertise on a variety of topics
Ogs = |nclusive of links, pictures, videos

= Accessible online for free for the public
= Searchable in search engines
= Updated frequently

= Open for reader engagement through comments, likes and
shares
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Today, blogging has exploded in popularity.

With a simple online search, it's possible to find
blogs and bloggers from nearly every industry

8 8 0 fashion blogs 18,100 makeup blog 2,900 craft blogs 1,000

Ond CGTegory ImCIgIﬂCIb|e from mommy . food blogs 12,100 tech blogs 2,900 education blogs 1,000
bloggers to foodies, cooking enthusiasts, fitness travel blogs 9900 artbiogs 2,400 [ rarketing blogs 1,000
1 1 1 beauty blogs 5,400 health blogs 2,400 relationships blogs 1,000

ex%erl-s' fOShlon bloggers' Crcfhng connoIsseurs music blogs 5,400 diy blogs 1,900 adventure blogs 590
an more. fitness blogs 4,400 home decor blogs 1,900 film blogs 480
lifestyle blogs 4,400 sports blogs 1,900 gaming blogs 480

Wh|ch blog Cofegory do you 'I'h|n k |S 'I'he mos‘l‘ mom blogs 4,400 mens fashion blogs 1,600 pet blogs 390
2 sewing blog 4,400 personal finance blogs 1,600 self help blogs 390

po p U | are wedding blogs 4,400 political blogs 1,600 entertainment blogs 320
. . decorating blogs 3,600 baby blogs 1,300 humor blogs 320

FOShIOﬂ, fOOd’ Trovel’ beOUTy Ond music O” Top photography blogs 3,600 business blogs 1,300 money saving blogs 320

The I|S1' Of The mOST pOpU|Or b|OgS. design blogs 2,900 parenting blogs 1,300 outdoor blogs 320
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« Today, there are a variety of blog platforms

hTTpS'//WWW'WIX' available, each with its own unique capabilities.

com/start/blog

« From business and personal blog sites like
WWW.Weeb|y.CO V.\frorc:.Pkre::, v:-lx and Bloggde;, to I;:Iomnjrunl’ry blog
mpoges/+ Blog sites like .e ium.com and Tumblr that are open
to all publishers.


https://www.wix.com/start/blog
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Why are Blogs so Populare

» They give everyday and your brand people a voice.

* They provide an easy way for anyone from around the world to share
opinions and ideas with a large audience.

» They also help readers keep up-to-date on trends and topics they are
interested in. And lastly, they are a great marketing tool for many
businesses.
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Marketing with Blogs

Ké\l Search Q  Stores Q
coop

CO-OPJOURNAL  Activity Gear  Video & Podcasts HowTo  Local  Impact  About

PHAVING HER BEST
SEASON YET

' Mnrrzﬁfn ou"

EVEREST THIS YEAR:

HER NAME IS GRACE THE BIG PICTURE

Today, many marketers use business blogs fo disseminate information and
increase the visibility of a brand online.

In fact, “53% of marketers say blog content creation is their top marketing

priority"

*  Blogging has many benefits for marketers:

Increases brand awareness by reaching a large audience
Humanizes the brand

Facilitates word-of-mouth marketing

Provides an easy way to keep customers up-to-date on industry
frends and company products/services

Creates meaningful and shareable conversations with
customers

Ranks well: Search engines rank blog posts higher in search
results, making a brands blog content more discoverable than
other content

Helps brands establish credibility and trust with customers by
showing industry expertise: In fact, blogs are the fifth most trusted
source for accurate online information

Increases web traffic: companies that publish 11+ blog posts per
month receive 3X more web fraffic, and 97% more links to their
webpage

Helps brands get discovered on social media through social
sharing of blog posts

Generates leads: B2B marketers who use blogs receive 67%
more leads (Hubspot), and small businesses generate 126%
more leads




Why Blegging & Cood for Yowr Business

I

Small businesses with blogs
generate 126% more leads

Additional business A7

Interesting content is one of ! 81% of US consumers trust advice
the top 3 reasons people ' and information from blogs
follow brands on social media

434

M M Companies that Websites with blogs
blog have 97% have 434% more
more inbound links indexed pages

are featured in the | ol 970

° o
[ ] of US consumers have b of marketers believe blogs
W I I made a purchase based ' are the most important
[ on a blog post ' type of content marketing

907 607% 820 0%

of consumers find of consumers feel a of consumers enjoy of consumers learn about
customer content company’s positivity reading relevant a company through
useful after reading the site content from brands articles rather than ads
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Disadvantages of Blogging

There are also some disadvantages to blogging worth noting:
« Requires a large time commitment

» Receives no instant payback: the longer you blog, the more traffic you will generate
over time.

+ Needs updating: new blog content needs to be added regularly in order to keep
readers engaged; this means brands must have a continuous flow of fresh ideas

- There is a large saturation of blogs online today, making it increasingly hard for brands
to compete

* ROI can be difficult to measure
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Geftting Started with Blogging
1. Set Goals

+ Like objectives for other social media marketing efforts, the goals for blogging should be tied to the overall
marketing and organization goails. If a blog is new for the company, include specific and measurable goals for the
launch and post-launch of the blog. Goals could include metrics on:

» Clicks or click through rate (call-to-action links or URLs embedded in blogs)
« Engagements (likes, comments, shares)

*  Number of visitors

* Leads

« Level of website traffic

*  Number of blog or email subscribers

*  Quantity of blog posts produced

« Social shares
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2. ldentity the Target Market

+ Before writing blog content, brands must have a clear
understanding of their target audiences:

* What do audiences want to know aboute (mind map)
+  What topics will resonate with audiences? (empathy map)

+ Think about the customer personas for the social media marketing
strategy outlined in Chapter 3.

*  Brands should develop customer personas for their blogs, including
demographic, behavior and lifestyle information on each of their
target customers.

+ The target market developed in this step will direct the content
strategy of blog posts going forward.
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3. Create a Blog Site

In order to publish blogs, businesses must have a place to do so. Blogs can be
hosted within a company website, which is the preferred option, or on a third-
party website. As previously mentioned, there are many blog websites, such
as WordPress, Blogger, Tumblr, Weebly, Blogster and more that businesses can
leverage to create a blog site.

Consistent branding and color schemes
Consistent content categories for blog posts (stay true to your themes)

Highlighting blog authors, popular posts, related posts or archived posts Blog
Post templates with the ability to include graphics and videos

Search function (remember keywords in your post)

Sharing buttons as a way for readers to comment or share the blogs on social
media

Subscribe button for readers to get access to future posts or email updates

Design for Mankind

THE THINGS WE KEEP 3 THE STORIES WE KEEP CLOSE




C @& https://www.kimptonhotels.com/blog/ w E}J w. w @ Paused @ i

5 Apps @ #1 Online Digital D... Social media marke.. @ What's Next-Top T.. 28 Muse:Inés delaFre.. M Massive List of Top...

LIFE IS SUITE
w

dsdssnmEn
4 :_“

« Boutique hotel brand Kimpton has
created a sleek lifestyle blog called
“Life is Suite.”

« The website is visually pleasing, with
great graphics and easy-to-find
content sorted into the following
categories: destinations, eat + drink,

DESTINATIONS

ntertaining, Kimpton : ) i
ﬁ se aining, Kimpton buzz and fravel Chicago’s Best Neighborhoods for Summer
es. Fun
° Recders can even f||'|'er Qnd SeOI’Ch for From the Loop to River North, with a river of opportunity in between, check out the

attractions everyone will enjoy.

content by city across the world.



https://www.kimptonhotels.com/blog/
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4. Brainstorm Topics and Post Topics

Use social media listening or interview customers to determine what their
pain points are and the kinds of topics they are interested in learning
about.

Ask sales teams the tfop questions customers are asking.
Research competitors to determine the topics that they are posting about.

Conduct keyword research to find out what information is being searched
for the most.

Look at all available content already developed within the company to
determine which can be broken up into blog posts. For example, a large
whitepaper or e-book can be broken up into 3-4 blog posts to promote the
whitepaper or e-book.

Once a list of topics has been identified, brainstorm the different angles that
will be utilized for each topic and the types of blogs that will be published
for each. The image below includes a list of 32 common blog post types.
Over time, brands can analyze which type performs best to direct future
post strategy.

' TYPES OF BLOG POSTS
YOU CAN WRITE ABOUT

1. How-To: Tutorials
2. Controversial

3. Problem-Solution
4. Photos

5. Roundups
6. Report

7. Challenges
8. Cheatsheet

9. Checklist —-
10. Video

11. Profile / Biography
12. Review Blog
13. Case Studies

14. Memes

15. Favorites

16. What-If

17. Giveaway

18. Questions

19. Current News And Events
20. Comparison

21. Lists

22. Behind The Scene

23. Research

24. Stories

25. Definition Post

26. Inspiration

27. Frequently Asked Question (FAQ)
28. Quotes

29. Parody Post

30. Useful Link List

31. Timeline

32. Interview
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5. Create an Editorial and Distribution Strategy

+ The editorial strategy will determine who will be writing and
editing the blog content as well as the subject matter

experts who need to be involved tp contribute .content. To Write Tvp First Draft Date
Some brands choose to |everOge in-house SUbJeCT maftter https://contentmavericks.com/editorial-calendar-for-blo Compoundi ~ Chris v Tue, Jan 1
experts and writers, while other brands hire external https://contentmavericks.com/editorial-calendar-tools/ ing Cortent ~ Matt Mon, Jan 14
Ogencies to prOdUCG and write b|Og pOSTS. https://contentmavericks.com/content-calendar-examples Compounding Content ~ Chris Mon, Jan 28
https://contentmavericks.com/content-engagement-metrics/ Scheduled Compounding Content ~ Matt Mon, Feb 11
. A blog diSfribUﬂOﬂ STI‘GTegy will de’rermine the QUOnﬁTy Of https://contentmavericks.com/content-marketing-podcasts/ Editing Compounding Content ~ Chris Mon, Feb 25
bloas and how often and when to post them https://contentmavericks.com/content-distribution/channels/ Production Compounding Content ~ Matt Mon, Mar 4
g p : https://contentmavericks.com/content-distribution/platforms/ Production Compounding Content _~ Chris Mon, Mar 18
. https://contentmavericks.com/content-distribution/ Production Col Mon, Apr 1
«  The cadence of pOSfS may be determined by the https://contentmavericks.com/content-distribution/strateqy/ Production Com Mon, Apr 15
compdany size and indus’rry, as well as the blog resources https://contentmavericks.com/content-distribution/tools/ Production ~ Compounding Content ~ Matt Mon, Apr 29

available to the team.

+  However, the greater the quantity of blogs, the more traffic
a brand'’s blog will gain over time. When creating a
distribution strategy, make sure that there are enough
resources (writers, editors, publishers) to manage the post
cadence.

«  With an editorial and distribution strategy in place, it's time
to start writing blog posts.




INNINNNNInnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnmnnnan

Writing and Optimizing Blog Posts



Outiine

Armed with the blog post topic, post type, audience 2

and background research on the topic, begin by A Guide to Local Holiday Shopping in POSTED NOVENBER &, 2019

.. . . Pittsburgh e
organizing the content of the blog into an outline. iy TR
- Wl’iTe dOWﬂ O” Of The mCIin tq keCIWCIYS a nd key We're not saying there’s anything wrong with holiday gift cards. Even the last-minute # o Comments

o o o o ones that hit our inbox just as the tryptophan coma is wearing off. But what if you could

pOInTS To |nC|Ude |n The bl Og O nd orgo n |Ze Them up your gift-giving game and have fun doing it at the same time? Festive downtown
Pittsburgh is the place to do just that. CONTRIBUTORS

into sections.

Maybe it's of glassmaking and metalworking, but today, s Jennie Lin, Guest Contributor
. 0 there’s no shortage of local artists, designers and innovators. ing f
= Decide how long the blog will be. here isn'ta chore but an

; one that comes with a side of Pittsburgh’s fun vibe
and lively community.

= Longer posts tend to perform better on search
engines; however, shorter pots may resonate with % Yol MIGHT LKE
\

eaders more ) @ ﬂ e
D ; E
,m, ‘ ‘Js-l! g’ B- J
< ”J 9

) e g

= A good best practice to follow is anywhere
between 400-1,000 words.

= However, the content strategy topic and audience
will ultimately dictate the length of the blog post.

DESTINATIONS

7 Travel Ideas to Inspire Your Next VIP Vacation

Christmas shopping s a cinch at Moop, a maker's paradise tucked away in downtown Pittsburgh. Image

Courtesy of Moop
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- Before writing, come up with a few working Srarseghig LInner: I's ALALOULIe

titles for the blog post.

» The working title will help focus the blog post
content into something more specific than
what would fit info a general topic.

« For example, if your topic is “blogging,”
then a good working title would be “How
to Write a Great Blog Post” or “10 Tips to
Perfect Your Next Blog Post."

Let’s be honest. The best part of Thanksgiving dinner isn't the turkey. It's all about the
sides.

Dishes like stuffing, green beans and candied yams are classic, but overdone. Up your
Thanksgiving game with these 4 contemporary sides from our chefs that are sure to have
your guests coming back for a second helping.
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Write Catchy Blog Titles Like These
To Get Way More Traffic

What 10 Studies Say About The Best Times To
Post On Social Media

9 Types Of Blog Posts That Are Proven To Boost
Traffic

20 Ways To Be Creative When You Don't Feel
Inspired

How To Attract An Audience With The Best Blog
Photography Tips (+128 Free Images)

43 Data-Driven Headline Ideas From 1,000 Of
The Most Popular Posts

21,489 Pageviews

How To Discover Awesome Writing Techniques
That Will Improve Reading Comprehension

How To Use Marketing Performance Metrics That
Will Improve Your Blog

5 Teaching Theories That Will Improve Your
Educational Content Marketing

How To Work With Designers With Authentic
Advice From CoSchedule’s Designer

How To Meet Deadlines When You're Sick And
Tired Of Missing Them

4,954 Pageviews
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Online Tools to Get Started

* There are many tools online like
headline generators to help
individuals and companies
create great fitles for blog
POsTs.

« A simple Google search will
yield hundreds of websites that
offer guidance. Below are blog
title structures to get you
started.

What {#} Studies Say About {Subject}
{#} {Noun} That Are Proven To {Desirable Outcome}
{#} Ways To Be {Adjective} When You Don’t {Verb} {Adjective}

How To {Verb} An {Audience} With The Best {Subject} Tips (+{#} Free {Resources})

{#} Data-Driven {Noun} From {#} Of The Most Popular {Noun}

{#t}+ Easy Ways To {Verb A {Noun} That Will Skyrocket By {#}% In 1 Year
How To Use {Noun} To Increase Your {Desirable Qutcome}

The {#}-Minute, {#}-Step Solution For The Best {Noun}

How To Rock A {Noun} That Will Save You Tons Of Time

How To {Verb} Your {Noun} For Massive Growth




Title e -

Once the blog is complete, finalize the title based on the 8 Ways to Have a More Sustainable
content that was actually written in the post. The final title may Wedding

end up being “New to Blogging? Here Are 10 Writing Tips for Your

FirST B|Og" . The moment you make the leap to “ever after” is monumental. And it's a big opportunity

to give the planet some love. No matter the size of your wedding, there are clever ways
to save energy, resources and time. Read on for inspiration and tips from Suzanne

BIOg pOST titles should: Halperin, VP Catering & Banquets Operations for Kimpton Hotels & Restaurants. You'll

soon see: Reducing your footprint is something that's easy to stay committed to.

« Convey what the article is going to be about
« Be catfchy and engaging, pulling the reader to learn more
+ Use words the audiences use

+ Contain power and emotion words, like jaw-dropping,
greatest, fascinating, risky, dangerous, staggering

|

* Ask questions

+ Use numbers and facts: titles with numbers and facts receive
206% higher traffic than those that don’t Fo

1. Save paper and plant trees.

* Include at least one industry or popular keyword based on You can go fully digitalfor eco-friendly invites. But if you do choose paper, make it
Q purposeful. “Use seed paper — a type of handmade paper that actually has plant seeds
prlor keyword reseGrCh in it which germinate when planted,” says Halperin, who sees sustainable wedding
invitations as a bic . “Or use seed paper for your menus. It becomes a

wedding favor in its own right.”

« Be short and to-the-point: titles that are under 70 characters
will not get cut off in search results




INntro

Begin the blog post by writing an intro.

This, along with the blog fitle, is arguably
the most important part of writing a blog
as it's the first chance to grab the
reader’s attention.

If readers are not hooked within the first
few seconds, they will stop reading
before they give the blog a fair chance.

Tell a story, share a joke, use a statistic,
provide an interesting fact, ask @
question or state something controversial.

LIFE IS SUITE L

The Best European Christmas Markets

With the crisp air calling for big jackets, cozy hats and warm gloves, Europe’s the place to
be for a truly festive experience. The aromas of mulled wine and spicy nutmeg set the
mood this winter season.

We've pulled together our top picks from some of Europe’s most loved Christmas
markets. Now you can spend less time searching and more time shopping for that perfect
gift.

Zagreb, Croatia

For three years in a row, Zagreb's been voted as having the ‘Best Christmas Markets in
Europe’ in a worldwide vote with , and it's easy to see why.
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* The infro should also provide

readers with the purpose of the Do you hear that?

post, directly addressing @ The sound of crickets n your comment section ”

problem the reader may have. The radio silence on your Twitter feed.

INntroduce the program and The deafening sound of a lack of engagement on your blog.

explain it in full detail. T e ot o e
o SaleRald dlicoRailin kel i giEthl T

hint at how to solve the o B

problem.




Main Body

The main body of the blog
post is where you get into
the why and how of the
problem presented in the
intro.

First, present the problem in
more detail with why the
problem is so difficult to
solve. Tell a story or give a
detailed example to show
readers you understand the

problem they are facing.

Include statistics to further
illustrate the problem
through concrete facts.
Then provide core points
through a solution to the
problem.
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Conclusion

« The conclusion should bring readers full
circle and summarize the main points and
key takeaways of the blog.

 Tie the closing back to the statement
presented in the intro of the blog as
depicted in the image below:

The Start: “As a content marketer, you've always relied on your trusty three-wheeler to
get your job done. Oh, you didn't realize you owned a tricycle? Well, analogically, you

certainly do.”

The End: “Let's face it: Your one-seat tricycle is not equipped to take each visitor on a
journey to Conversion City. You'll need a four-wheeler to drive them there.”

As you venture further into the city, the lights display through Oxford Circus leads you all
the way to the famous Winter Wonderland in Hyde Park.

Shimmering lights, festive holiday rides and a veritable winter wonderland make magic of Hyde Park.

Image Credit: @llanitLevy via Twenty20

With rides as high as you can see and rotating bars, this new style Christmas Market is an
activity-filled take on what you may typically expect. An ice rink for all ages is the focal
point, with plenty of activities to choose from. Winter Wonderland is like a fusion of a
Christmas Market and an amusement park all rolled into one—growing increasingly
popular with families and friends, it also makes for the most romantic date night, so grab
some roasted chestnuts and a drink from one of the internationally themed bars and
enjoy the city from a different point of view.

W Going Global | Holidays

Share

00000




Optimize for SEO

Optimizing blogs for SEO is a huge component of the blog’s
success on search engines.

Make sure that the blog includes popular industry keywords.

When uploading images, be sure to name the image with
keywords and include a brief description with the photo.

Include at least three or more hyperlinks to external websites within
the blog. Including hyperlinks not only provides more credibility by
citing references or referring to another publication, they also
increase blog views. When you link out to other popular pages,
Google will increase the search ranking of your blog post, making it
appear higher up in the Google search ranking.

Give readers an option to subscribe to your blog and share posts
on social media through social sharing buttons.

1. Evernote

@ EVERNOTE

Can Jazz Teach You to
Be Better Organized?

iow one rising star uses Ev
to find flow and capture inspiration.

v f




Formatting the Blog

After the blog post has been drafted, it’s time to format the
blog.

Make sure the blog is formatted so that a publishing date is
added to every post. This ensures readers that the content is
timely and relevant.

Every blog post must have a visually appealing main header
image that is relevant to the blog topic. “Content with
relevant images receive 94% more views than content
without relevant images” (Leist).

In-line images, or images that appear within the body of a
webpage, can also be used to further illustrate a point or
break up the post so it's more digestible.

Creativity | Inspiration

Make a Rhinestone
Cocktail Ring

This dazzling statement ring takes 30
minutes to DIY.

Home and Living | Shopping Guides

What's Your Bedroom
Style? Find It With
Homepolish

From bohemian blues to beachy neutrals,
Homepolish designer Orlando Soria shows
how to get three distinctly dreamy bedroom
looks.

Shopping Guides | Weddings

The Most Inspiring
Wedding Trends of 2018

From statement-making veils and flirty bridal
capes to desert-themed decor, these are the
wedding trends you'll spot everywhere this
year.
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Proofread and Publish

» The last step is to proofread and publish the blog post. A good best
practice is to have different writers or editors proofread all blog posts
before they are published.

« Hubspot offers a fantastic editing, copywriting and proofreading checklist

to use to make sure your next blog post is in top shape before it gets
published.



https://blog.hubspot.com/marketing/ultimate-editing-checklist

What IHnnnnnnnnnnnnnnnnnnnnnninnnnniniananan
is a Blog?

A blog is an online journal or informational
website displaying information in the reverse
chronological order

Blog structure Blog characteristics

e hitps://makeawebsitehub.com/
Hioadir il examples-of-blogs/

with the menu - Blogs and websites
or navigation bar - What differentiates blogs
from websites?

-Main content area
with highlighted )
or latest blog posts Did you know
you could earn money
H ing?
-Sidebar through blogging?

with social profiles,
favorite content,
or call-to-action

A blogger is
“Eitictar someone who runs

with relevant links like and controls a blog.
a disclaimer, To be a blogger is an
privacy policy, contact alternative career or job to
page, etc. many.

[]"'IIII'IIIIII‘IIIIIHD
— N

firstsiteguide



https://makeawebsitehub.com/examples-of-blogs/

