
 
 

Social Media Marketing (MRKT 180) 

Research Assignment 3: Developing a Content Strategy 

 

 

Developing Content Strategy 

Remember… At the heart of all Social Media is content design. After all, without good content, you have nothing 

worth disseminating. Research has pointed out seven important rules for branded social media content: 

1. Be relevant to the audience. Every post must be relevant to the audience. You need to know who your 

audience is and the types of content to which they respond positively. 

2. Be relevant to the brand. People follow your brand on social media because they are interested in the 

brand and want to stay informed and connected to the brand. Therefore, they expect content from the brand 

to be related to the brand. Posts that are, at best, tangential—if not completely irrelevant—do not work and 

are a waste of money. 

3. Do not overtly sell or advertise. Marketers are often tempted to design social media content like they 

design ads or promotional messages. Such tactics don’t work and, research shows, can create a backlash 

effect from your audience. People come to social media sites to socialize and to get information. They don’t 

like being advertised to. Avoid overtly persuasive messages or encouraging people to come to your site to 

make a purchase. By all means, inform your customers about a new product or an upcoming deal or offer, 

but don’t push too hard on social media. In other words, having some promotional messaging is okay, as 

long as it isn’t too frequent and is posted along with other high-quality and relevant content. 

4. Be useful and informative. Research has shown brands’ social media audiences like content that tells 

them something new and interesting. Being helpful by informing customers is a great way to use social 

media. 

For this assignment, answer the following: 

Step 1:  Identify the Target (buyer persona) 

Identify one of the three-buyer persona (from your last assignment) and keywords 

themes you will be developing content for. 

Include:  
• Lifestyle 
• Habits and Hobbies 
• Digital Life 
• Priorities 
• Goals 
• Frustrations 
• Type of content/themes each persona might be interested in 
 

 

 



 
 

Step 2: Identify Keywords and Keyword Themes 

A. To develop an organic search-friendly content marketing strategy, you must first have a core set of keywords 
that are a focus of the business. What are 20 + key words you can use relevant to your business and persona?  
Write them down.   
 

Step 3:  Create a Mind Map 

Think systematically about content and create a content mind map.  Include what type of content your persona may 

want.  What type of content seems to be shared with regards to your brand? Draw a content mind map. 
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Step 4:  Develop an Empathy Map -  

Empathy Map - What does your audience (persona) care about, not what you care about? 

 

• What is this person thinking about every day? 

• What are they feeling? 

• What are they hearing (from friends, colleagues, the media)? 

• What are they seeing (media, events, posts)? 

• What are they talking about (to friends, family, colleagues)? 

• What are they doing with their days, evenings, weekends? 

• What is their pain, fears, frustrations, obstacles? 

• What are they hoping to gain, accomplish, success? 
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Step 5.  Produce a 30-day content schedule 

 Now that your buyer personas and keyword themes in hand, you can return to your list of content and look 

for things that are easy to produce 

 You want to marry content that’s easy to produce with content that your customers want.  

                         

 

 

 



 
 

 

Don’t forget to encourage user generated content (UGC) 

• How are you going to get your customers involved? Give examples of content ideas to get your customer to 
generate content for you 

o Ask for Interaction – 
▪ Example:  Don’t just post a picture of mom and child “happy mother’s day”, but rather ask 

users to share their favorite memory of their own mom 
o Have Contests –  

▪ Example:  Don’t just post a picture of a cute kid at his birthday party eating pizza in your 
restaurant.  Post the photo of the kid, and ask them to enroll in your “cutest kids of the month” 
contest measured by Facebook and Instagram likes. 

o Conduct Surveys  
▪ Use blog or Twitter to engage in customer surveys. 
▪ Facebook has a great survey tool – easy 

o Use Hashtags 
▪ Especially on Instagram and Twitter. 
▪ You can set up a special hashtag for your customers to share posts about your products of 

services.  #airbnb 
 

Content Ideas 
 

 



 
 

             



 
 

 


